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THIS  IS  THE  LOCK-SEAM  BOOT  MAKER  FOR  THE  CAMERON 
300 -PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


la  Faulty  blank  is  quickly  removed  while  solder¬ 
ing  attachment  is  automatically  cleared. 

2a  Flux  is  applied  before  seam  is  formed,  through 
means  of  constant  level  flux  pots. 


3a  Automatic  solenoid-operated  brake  stops  ma¬ 
chine  in  1/10  second. 

4b  Water  cooled  external  solder  horn  for  litho¬ 
graphed,  enamel  lined  cans. 


OJfie^  ^exxJtWieA  oAje.  UidwJixLu^  deMMexL  Ui  iJht  ^oilcywjun^  edUioni: 

3a  The  ideal  Lochseamer  must  have  automatic  means  for  detectins  damaged  body  blanks,  combin¬ 
ed  with  a  powerful  brake  to  stop  the  machine  immediately,  thus  preventing  further  damage. 

Our  New  Model  No.  300  Lockseamer  has  a  highly  perfected  mechanism  for  this  very  purpose. 
Electric  limit  switches  detect  if  two  bodies  are  fed  or  if  there  is  any  malformation  of  body 
blanks,  which  actuates  a  solenoid  operated  brake,  stopping  the  machine  in  a  tenth  of  a  second. 

The  semi-steel  brake  drum  is  mounted  directly  on  the  main  drive  shaft  and  equipped  with  self¬ 
aligning  brake  shoe.  A  brake  release  is  provided  so  the  machine  may  be 
operated  without  power.  This  release  is  automatically  eliminated  upon 
applying  power.  The  main  drive  shaft  is  made  from  special  alloy  steel 
which  is  electrically  heat  treated  to  develop  high  resistance  to  torsional 

strain.  Each  shaft  must  meet  rigid 
specifications  for  tensile  strength  and 
yield  point. 


CAN  MACHINERY  CO. 

240  NORTH  ASHLAND  AVENUE 
CHICAGO,  I  LLINOIS 


December  20, 19S7 


THE  CANNING  TRADE 


^11  America  may  well  be  proud^ 

of  her  canners.  For  they  take 
Nature's  garden  products  at  the  peak  of  their  perfection,  can 
them  right  on  the  ground,  and  preserve  their  summer  fresh¬ 
ness  and  quality  throughout  the  long  barren  days  of  winter. 
This  is  a  boon  to  farmers,  because  it  brings  the  market  for 
quantity  production  right  to  their  doors,  and  a  boon  to  con¬ 
sumers  who  get  garden-fresh,  scientifically  canned,  top- 
quality  foods  the  year  'round.  * 

And  we  of  Food  Machinery  Corporation  take  an  honest 
pride  in  the  part  Sprague-Sells  equipment  plays  in  enabling 
the  canners  to  provide  this  priceless  service  to  humanity. 


FOOD  MACHINERY  CORPORATION 


{Spraque-Sells  Divison) 


PV  HOOPESTON,  ILLINOIS 


TELEPHONE  HOOPESTON  123 


^atute  [jETS it  tke^ 

[ANNER5  and  5-5  EQUIPMENT 

KEEPittkete  ^ 


FOOD  MACHINERY  CORPORATION  B-300-T 

(Sprague-Sellf  Division)  HOOPESTON,  ILL. 

Please  send  us  your  fully  illustrated  General  Catolog. 

NAME . 

FIRM . 

ADDRESS . 

CITY....'. . STATE . 


Clover- 

leaf  Size  Grader  NM 

Handles  peas  far  (N 
more  gently,  positive¬ 
ly  prevents  whipping 
and  snaking.  Saves  great 
quantity  of  peas  former¬ 
ly  misgraded. 


Continental  builds  its  plants  to  meet  the  needs  of  your  cans.  No  matter  where  you  are  there 
of  its  customers.  All  over  the  country  are  mod'  is  always  a  Continental  plant  near  enough  to 
ern  plants,  fully  equipped  and  ready  to  give  you  to  virtually  eliminate  this  hazard, 
you  the  prompt,  reliable  service  you  need  These  are  only  a  few  of  the  many  plus  fac- 

when  you  re  canning.  ggj  jJoing  business  with  Continen* 

The  number  and  efficiency  of  these  plants  tal.  We  offer  you  as  part  of  our  regular  service, 

assure  you  not  only  of  immediate  service  but  besides  a  full  line  of  high  quality  cans  and 

also  of  economy  in  shipping  and  ability  to  closing  machines — the  prompt  help  of  Con- 

supply  any  quantity  of  cans  on  time.  This  tinental  laboratory  research  experts,  closing 

progressive  policy  provides  real  insurance  machine  specialists,  and  any  other  aid  to  im- 


against  local  conditions  which  might  hold  up 


prove  your  canning  business.  A  few  moments 


your  order.  For  example,  storms  and  floods  talk  with  our  representative  will  convince  you 


en  route  could  cause  serious  delay  in  delivery  that  Continental  can  serve  your  interests  better. 


Continental  Can  Company 
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The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

Greetings — To  each  and  everyone  of  our  big 
family  of  readers  we  wish  A  Merry  Christmas, 
and  not  only  a  merry  one  but  a  happy,  contented 
one,  one  in  full  conformity  with  the  song  of  the  angels 
1937  years  ago,  when  our  Lord  and  Savior  was  born 
at  Bethlehem :  “Glory  to  God  in  the  highest,  and  peace 
on  earth  to  men  of  good  will.”  The  world  had  waited 
four  thousand  years  for  the  coming  of  the  Messiah, 
and  if  you  have  read  your  history  you  know  that  all 
nations  of  the  earth  were  in  dire  need  of  His  coming. 
The  earth  and  all  the  inhabitants  thereof  were  owned 
by  a  few  ruling  monarchs,  and  those  monarchs  by  the 
Roman  Eagle.  There  was  no  peace;  there  was  but 
abject  poverty;  women  were  mere  chattals,  ninety  per¬ 
cent  of  the  people  were  slaves,  and  sickness  and  disease 
stalked  the  earth  as  never  before  nor  since.  The 
coming  of  the  Savior  at  that  hour  would  seem  to  have 
been  the  most  fortunate,  the  most  joyous  event  that 
could  have  happened.  But  the  people  expected  only 
a  Temporal  Monarch  to  deliver  them,  a  king  that 
would  make  them  all  princes  royal,  to  revel  in  tem¬ 
poral  pleasures  and  delights,  and  make  all  other 
nations  subjects  of  the  Chosen  People.  Though  it  is 
nearly  two  thousand  years  since  that  most  notable 
event  in  history,  and  though  He  has  fully  performed 
His  promise  to  change  the  face  of  the  earth,  “peace  on 
earth  to  men  of  good  will”,  how  much  has  man  changed, 
and  how  many  men  still  look  only  for  the  delights  of 
human  nature,  with  no  thought  of  the  spiritual. 
Millions  of  men,  however,  have  found  that  if  they  first 
give  glory  to  God  in  the  highest,  there  will  inevitably 
follow  from  this  good  will  the  peace  which  the  world 
cannot  give.  When  the  world  returns  to  that  humble 
crib  in  the  stable  at  Bethlehem  to  worship  its  God  and 
Savior,  as  did  the  angels  and  men  and  even  the  beasts 
of  the  field,  we  will  see  an  end  of  wars  and  rumors  of 
wars ;  an  end  of  recessions  and  strife,  and  that  genuine 
peace  from  within  which  is  the  only  lasting  happiness 
in  this  world;  for  you  do  not  have  to  die  to  be  re¬ 
warded  for  a  life  built  on  this  plan ;  the  reward  comes 
right  here — for  every  good  deed  performed. 

If  you  are  skeptical  about  this,  there  is  no  better 
time  than  this  week,  just  before  Christmas,  to  try  it 
and  prove  it  to  your  entire  satisfaction.  Spend  your¬ 
self  in  some  real  charity  towards  some  unfortunate; 
quietly,  unknown  to  the  recipient,  for  charity’s  sake, 
which  means  in  essence  in  God’s  name,  and  then  note 


the  real  thrill  of  pleasure  which  comes  from  it.  There 
is  nothing  like  it,  as  millions  of  men  and  women 
throughout  the  world  today  know,  because  they  are 
doing  such  things  now — and  aren’t  you? 

A  Merry  Christmas! 

4c  4c  4c 

WELCOMED — Marvin  P.  Verhulst,  Executive  Sec¬ 
retary  of  the  Wisconsin  Canners  Association,  sends  us 
the  following : 

“Our  attention  is  called  to  the  effort  being  made  to  curtail 
the  use  of  canned  vegetables  and  fruits.  An  article  in  the 
November  29th  issue  of  The  Produce  News,  New  York,  tells  of 
a  campaign  which  is  to  be  undertaken  by  distributors  of  fresh 
fruits  and  vegetables  to  prevent  the  ‘inroads  which  frozen  and 
canned  foods  are  making  into  the  use  of  fresh  products  pur¬ 
chased  in  terminal  markets.’  This  article  quotes  a  letter  which 
is  being  sent  to  the  fresh  fruit  and  vegetable  trade,  asking  for 
contributions  to  this  campaign  and  reading  in  part  as  follows : 

‘We  need  legislation  at  this  time  that  will  prevent  mer¬ 
chants  of  frozen  and  canned  products  from  using  our  trade 
expressions  pertaining  to  fresh  fruits  and  vegetable.  We  go 
into  a  hotel  or  restaurant  expecting  to  be  served  fresh  vege¬ 
tables,  but  what  is  really  served  to  us  is  some  frozen  or 
canned  product.  Now  this  we  want  to  stop. 

We  want  to  try  to  get  legislation  that  will  require  restau¬ 
rants  and  hotels  to  indicate  on  their  menus  that  they  are 
serving  canned,  frozen  or  fresh  peas,  spinach,  etc.  We  know 
the  arguments  that  the  chef  or  the  housekeeper  puts  forth, 
that  it  is  “quicker  and  easier  to  prepare”.  But  the  one  thing 
we  want  to  prove  is  that  fresh  produce  is  the  best  to  eat  in 
the  long  run. 

How  will  we  be  able  to  prove  this?  By  going  to  the 
various  research  and  university  laboratories  with  the  frozen 
and  canned  products,  and  see  what  vitamins  and  mineral 
salts  these  products  lose  by  the  time  they  are  cooked  and 
ready  to  eat.  Then  we  can  show  the  real  value  of  our 
fresh  product. 

Now  all  of  this  will  be  done  as  a  basis  to  prove  that  our 
fresh  fruits  and  vegetables  are  the  very  thing  that  should 
be  served,  that  they  have  the  vitamins  and  the  mineral 
salts.  We  want  to  develop  the  idea  that  the  consumer  should 
stay  away  from  frozen  and  canned  foods.  Scientific  facts 
will  support  this  position  if  we  can  learn  through  research 
work  just  what  the  frozen  and  canned  products  have  lack¬ 
ing  by  the  time  they  are  cooked  and  served.’ 

These  people  are  apparently  ignoring  all  the  facts  about  the 
vitamin  content  of  canned  foods,  established  by  research  depart¬ 
ments  of  the  National  Canners  Association,  universities,  can 
companies  and  manufacturers.  We  urge  you  to  report  all  such 
propaganda  you  come  across  so  that,  if  false  statements  are 
made,  complaint  may  be  filed  with  the  Federal  Trade  Com¬ 
mission.” 

Don’t  stop  them.  Cheer  them  on.  The  more  they 
stir  up  this  question  before  the  people  the  more  truth 
will  come  out,  and  the  more  canned  foods  will  be  con¬ 
sumed.  This  is  the  finest  kind  of  advertising  for 
canned  foods.  Canned  foods  need  never  be  afraid  of 
the  truth! 
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COURAGE  NEEDED — The  Resolutions  Committee 
of  the  Tri-States  brought  in  one  resolution  urging 
Federal  legislation  prescribing  standard  sizes  of  cans. 

It  would  have  been  much  more  to  the  point  had  they 
definitely  settled  on  the  bill  introduced  May  11, 1937,  by 
Representative  Sauthoff  (H.  R.  6964)  and  urged  by 
chief  inspector  of  weights,  George  Warner,  of  Wiscon¬ 
sin,  naming  seven  definite  sizes  of  cans,  based  upon  the 
legal  measurement  of  one  gallon  and  subdivisions 
thereof.  In  our  issue  of  July  5th,  and  ante,  we  dis¬ 
cussed  this  badly  needed  move  in  favor  of  consumer 
protection.  Why  not  get  back  of  such  a  move ;  endorse 
the  bill  and  call  for  its  passage.  Why  not?  Well,  ask 
some  of  your  association  officers.  If  the  industry  wants 
it,  it  can  get  it,  but  does  it  want  it?  We  believe  it  does, 
and  that  it  is  blocked  by  only  a  few,  hard-trading  in¬ 
terests.  As  a  gesture  of  honesty  and  fair  dealing  with 
the  consuming  public  it  is  a  most  decided  step  in  the 
right  direction;  and  as  a  means  of  reducing  costs  it 
speaks  for  itself.  Turn  back  to  your  file  and  read  our 
editorial  on  this  question  in  the  issue  of  May  24th,  1937. 

BEING  FAIR — It  would  seem  to  be  very  simple  and 
easy  to  be  fair.  No  matter  what  our  personal  opinion 
about  a  thing  may  be,  it  ought  to  be  quite  within  reach 
of  our  powers  to  present  a  perfectly  clear,  fair  state¬ 
ment  of  the  case.  But  it  is  not  easy.  Try  it.  Can 
you  really  appreciate  and  understand  another  man’s 
viewpoint  and  sincerity  about  any  issue?  Can  you 
really  state  the  evidence  without  putting  your  oppo¬ 
nent  in  an  unfavorable  light  ?  If  you  can,  you  have  an 
unusually  fine,  fair  and  analytical  mind. 

Michigan  Conners  Bulletin. 

“LON”  SEARS  IS  DEAD— The  Damon  of  the  long- 
existing  firm  of  Damon  &  Pythias,  has  followed  his 
partner,  “Billy”  Roach,  into  the  Hall  of  Walhalla,  and 
a  second  of  the  industry’s  great  old  men  has  been  lost 
to  us  in  recent  months.  Leonidas  A.  Sears  died  Mon¬ 
day  evening,  December  13th,  5.30,  at  his  home  in 
Warrensburg,  Ill.,  from  a  heart  attack ;  the  funeral  was 
held  from  Decatur,  Ill.,  and  burial  was  in  Chillicothe, 
Ohio,  on  Thursday,  December  16th,  1937.  And  so 
passes  one  of  the  greatest  Romans  of  them  all,  for  so 
Lon  was  termed  by  his  intimates  years  ago,  and  earned 
the  sobriquet  because  of  his  large  stature  and  the  shock 
of  red  hair  always  worn  pompadour.  He  was  a  big 
man  physically,  mentally  and  with  a  heart  as  big  as 
his  body.  He  was  one  of  the  oldest  canners  in  the 
business,  his  mother,  Mrs.  C.  E.  Sears,  succeeding  to 
the  business  of  her  husband.  Lon’s  father,  was  one  of 
the  first  corn  canners  west  of  the  Alleghany  Mountains. 
This  was  the  predecessor  of  The  Sears  &  Nicholls  Can¬ 
ning  Company.  Always  an  ardent  association  worker 
he  was  one  of  the  founders  of  the  National  Canners 
Association  and  was  elected  its  fourth  president  at 
the  Milwaukee  Convention  in  1911.  Since  his  youth 
he  had  been  constantly  in  the  business  of  canning,  and 
was  one  of  its  closet  students,  active  and  awake  on 
everything  that  affected  the  business. 

The  present  generation  cannot  gauge  a  man  of  Mr. 
Sears’  ability  and  influence  upon  the  industry  he 
thought  so  much  of,  and  are  inclined  to  think  that  just 
another  old  man  has  died.  But  Lon  Sears  was  active 
in  business  up  to  the  moment  of  his  death,  and  in  there 
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fighting  every  minute.  Fellow  canners,  distributors 
and  brokers  all  regarded  him  highly,  and  the  industry, 
despite  all  that  he  has  done  for  it,  is  the  poorer  for 
his  passing,  and  he  will  be  mourned  by  a  very  wide 
circle  of  friends.  Just  another  old  man  gone !  but  these 
old  men  are  going  too  fast  for  comfort. 

A  CORRECTION — In  the  account  of  the  Tri-State 
Meeting,  in  last  week’s  issue,  under  the  list  of  officers 
and  directors,  Mr.  Conway,  a  newly  elected  director, 
was  mentioned  as  of  the  C.  &  E.  Canners,  Hammonton, 
N.  J.  And  there  was  an  error  in  his  initials. 

Mr.  D.  D.  Conway  is  of  Minot  Food  Packers,  Inc., 
makers  of  Fancy  Cranberry  Sauce  and  Pure  Prune 
Juice,  and  is  in  no  way  connected  with  C.  &  E.  Canners 
who  are  located  at  Folsom,  N.  J. 

CONVENTION  DATES 

JANUARY  4-6,  1938 — Northwest  Canners,  Annual  Meeting, 
New  Washington  Hotel,  Seattle,  Wash. 

JANUARY  6-7,  1938 — Michigan  Canners,  Mid-Winter  Meeting 
and  Field  and  Production  Men’s  School,  Olds  Hotel,  Lansing, 
Michigan. 

JANUARY  13-14,  1938 — Ozark  Canners,  Annual,  Colonial  Hotel, 
Springfield,  Mo. 

JANUARY  23-28,  1938 — Canning  Machinery  &  Supplies,  Annual 
Meeting,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Canners,  Annual  Meeting, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Food  Brokers,  Annual  Meet¬ 
ing,  Palmer  House,  Chicago,  Ill. 

JANUARY  24-25,  1938 — National  American  Wholesale  Grocers, 
Annual  Meeting,  Congress  Hotel,  Chicago. 

JANUARY  26,  1938 — National  Pickle  Packers,  Annual  Meeting, 
Palmer  House,  Chicago,  Ill. 

FEBRUARY  23-24,  1938 — Virginia  Canners,  Annual  Meeting, 
Patrick  Henry  Hotel,  Roanoke,  Va. 

MARCH  3-5,  1938 — American  Camping,  Annual  Meeting,  Hotel 
Pennsylvania,  New  York  City. 
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Pennsylvania  Meeting 

W.  S.  Winebrcnncr  the  New  President  —  Ex-President 
Summers  Honored  —  Two-Day  Session  Draws 
Large  Attendance  —  Program  Interesting 


The  Secretary  and  those  responsible  for  the  full  two-day 
program  for  the  Meeting  of  the  Pennsylvania  Canners 
Association  held  at  York,  December  8th  and  9th,  were  well  re¬ 
paid  for  their  efforts  by  perhaps  the  largest  attendance  in  the 
association’s  history. 

It  was  a  touching  sight  when  Mr.  Scott  Silver,  who  had  de¬ 
livered  the  short  presentation  address,  accompanied  President 
Charles  G.  Summers  to  a  beautiful  desk  and  chair,  presented 
him  for  his  thirteen  years  of  service  in  fathering  the  Pennsyl¬ 
vania  Canners  Association  as  its  President,  which  office  he 
relinquished  this  time  in  favor  of  Wirt  S.  Winebrenner,  D.  E. 
Winebrenner  &  Company,  Hanover.  Self-termed  hard-hearted 


CHARLES  SUMMERS,  Jr. 
Retirins  President 


Secretary  Wm.  A.  Free  stood  by  at  the  presentation  with  tears 
in  his  eyes  for  the  gift  came  as  a  complete  surprise  to  Mr. 
Summers  and  he  was  bewildered.  The  presentation  was  made 
at  the  Banquet  on  the  evening  of  the  first  day. 

Mr.  Summers  opened  the  day’s  proceedings  with  words  of 
counsel,  urging  the  members  to  show  real  backbone  and  to  keep 
fully  posted  to  provide  an  opportunity  to  sell  their  goods  at  a 
profit.  Packs  of  canned  foods  have  been  greater  than  in  1936, 
he  said,  but,  fortunately,  have  not  been  so  big  as  to  result  in 
breaking  prices  seriously.  He  lauded  the  work  of  Mr.  Carlos 
Campbell,  statistician  of  the  National  Canners  Association,  and 
the  accuracy  of  his  reports,  and  paid  tribute  to  John  P.  Street, 
Secretary  of  the  Association  of  New  York  State  Canners  for 
his  fine  reports.  This  information,  together  with  that  obtainable 
from  our  excellent  canners’  publications  (mentioning  The 
Canning  Trade,  The  Canner  and  Canning  Age),  provide  the 
opportunity  to  keep  fully  informed  and  to  make  a  profit  on 
operations. 

The  more  general  use  of  grading  by  U.  S.  or  licensed  inspec¬ 
tors  is  to  be  lauded  for  such  practice  informs  canners,  buyers 
and  brokers  as  to  the  quality  and  value  of  the  goods,  eliminating 
the  canners’  “guesses”  and  the  buyers’  “doubts”  as  to  the  quality 
of  the  goods,  he  said. 


Attention  was  called  to  the  sales  contract  form  developed  by 
the  Association,  and  its  universal  use  urged. 

Mr.  Summers  commended  Secretary  Free  for  the  making  of 
“The  Pennsylvania  Packer”,  the  association’s  monthly  news 
organ  and  the  position  it  holds  with  the  industry  in  the  State. 

Mr.  Summers  took  this  opportunity  to  thank  those  who  had 
prepared  the  program,  the  speakers  and  the  Get-Together  Com¬ 
mittee  for  making  the  meeting  a  success. 

Secretary  William  A.  Free  told  of  the  arduous  work  of  this 
past  year  in  the  keeping  of  a  watchful  eye  on  the  many  legisla¬ 
tive  matters  affecting  the  industry,  and  the  efforts  to  obtain 
changes  favorable  to  the  industry  of  the  State.  Attention  was 
called  to  the  splendid  support  and  cooperation  of  the  Secretary 
of  Agriculture,  Bureau  of  Markets,  Research  workers  of 
Pennsylvania  College,  County  Agricultural  Agents  and  the  Ex¬ 
tension  Department.  Recent  conferences  held  with  this  depart¬ 
ment  by  the  association  indicate  a  closer  relationship,  with  a 
hope  of  establishing  an  annual  Canners  School  in  Pennsylvania. 

The  Secretary  reported  an  increased  membership  and  a  good 
financial  status  for  the  association. 

Mr.  Ralph  F.  Fisher,  Association  Counsel,  interpreted  the 
provisions  of  the  State’s  44-hour  week  law  recently  enacted  by 
the  State  Legislature.  The  Act  provides  that  no  employer  shall 


employ  any  person  for  any  more  than  44  hours  in  any  one  week. 


or  8  hours  in  any  one  day,  or  on  more  than  5%  days  in  any 
period  of  7  consecutive  days.  Exemption  has,  however,  been 
granted  the  canning  industry  as  handlers  of  perishable  com- 
modies.  The  law  provides,  however,  for  time  and  a  half  over¬ 
time.  Mr.  Fisher  explained  that  the  status  of  the  act  will  have 
to  be  determined  by  the  Appelate  Courts  and  advised  compliance 
with  the  provisions  of  the  Act  pending  their  final  decision. 

Mr.  Ralph  0.  Dulany,  John  H.  Dulany  &  Son,  Fruitland, 
Maryland,  continued  to  admirably  execute  his  presidential  duties 
as  head  of  the  National  Association  in  greeting  the  various 
State  groups  of  canners  and  presented  the  association’s  work, 
stressing  the  accomplishments  of  the  different  departments,  in¬ 
cluding  the  Research  Laboratories,  Raw  Products  Division, 
Home  Economics  Division,  Consumer  Complaints  and  Investiga¬ 
tions,  Statistics  and  Information  Division,  all  of  which  are  ex¬ 
plained  in  the  Bulletin  “What  You  Got  for  Your  Dues”,  which 
is  available  from  the  Association’s  Washington  office.  Mr. 
Dulany  commented  on  how  the  Association  has  been  ever  watch¬ 
ful  of  legislation  and  the  gaining  of  the  exemption  of  provisions 
unfavorable  to  the  industry. 

He  told  of  the  association’s  development  of  the  informative 
labeling  program;  of  how  over  30  per  cent  of  the  canners  are 
now  using  the  informative  label  on  all  or  part  of  their  packs; 
of  its  acceptance  by  buyer  and  consumer  alike,  and  urged  that 
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more  canners  adopt  the  program  for  their  own  labels  and  urge 
its  use  by  jobbers  for  their  brands.  Attention  was  called  to 
the  association’s  leaflet  titled  “Labeling  Canned  Foods”,  which 
may  be  obtained  in  any  desired  quantity  from  the  association. 

Discussing  the  new  stream  pollution  control  act,  a  State 
measure,  Mr.  Christian  L.  Siebert,  Executive  Engineer  of  the 
Pennsylvania  Department  of  Health,  reminded  the  canners  that 
the  act  is  now  law  and  that  its  provisions  must  be  complied 
with.  The  act  provides  that  no  waste  material  shall  be  emitted 
into  the  waters  of  the  State,  which  would  render  them  unfit  for 
use  in  domestic,  industrial  or  recreational  purposes.  The  act 
contains  a  clause  which  makes  it  compulsory  for  every  industrial 
enterprise  to  apply  to  the  State  for  permit  to  operate.  Each 
canner,  must,  therefore,  make  application  to  the  Industrial  Board 
for  such  permit  and  for  approval  of  waste  disposal  measures, 
using  the  proper  form  obtainable  from  the  board.  Mr.  Siebert 
advised  the  canners  to  apply  for  this  form  immediately,  to 
engage  competent  engineers  to  study  their  problems;  to  submit 
their  engineer’s  report  in  duplicate  for  approval  of  the  Board. 
He  emphatically  stressed  the  importance  of  doing  this  immedi¬ 
ately,  for  a  heavy  daily  fine  will  be  imposed  upon  the  firm 
operating  without  permit  or  the  Board’s  approval  of  their  waste 
disposal  plan.  His  office,  Mr.  Siebert  explained,  is  at  all  times 
ready  and  willing  to  cooperate  and  to  help  in  every  possible  way 
with  the  problem.  Several  control  methods  have  been  tried  with 
some  success,  he  said.  These  include  mechanical  screens,  surface 
irrigation,  chemical  precipitation,  sedimentation  and  trickling 
filters,  chemical  coagulation  and  precipitation.  Some  have 
proven  better  than  others,  especially  the  latter,  but  it  is  not 
possible  to  say  definitely  which  will  fit  the  particular  needs  of 
a  particular  plant  until  further  work  has  been  done  and  tests 
made. 

Mr.  D.  M.  James,  Pennsylvania  Bureau  of  Markets,  was  called 
upon  to  tell  of  the  progress  of  grading  of  canning  crops  in 
the  State. 

THE  PROGRESS  OF  GRADING  RAW  PRODUCTS  IN 
PENNSYLVANIA 

By  D.  M.  James 

Pennsylvania  Bureau  of  Markets 

Mr.  W.  I.  MYERS,  governor  of  the  Farm  Credit  Adminis¬ 
tration,  states  that  “one  of  the  most  serious  indictments 
of  the  ordinary  marketing  system  is  that  it  tends  to  underpay 
the  producer  of  high  quality  and  overpay  the  producer  of  low 
quality  products.” 

The  grading  of  canning  crops  is  predicated  on  this  fallacious 
practice  of  encouraging  the  careless  producer  and  the  penalizing 
of  the  progressive  farmer,  who  by  improved  methods  is  able 
to  deliver  better  than  average  quality  to  the  cannery. 

As  recently  as  1927,  the  first  official  grading  of  canning  crops 
was  attempted  in  the  states  of  New  York,  Indiana  and  Pennsyl¬ 
vania  where  tomatoes  were  classified  by  Federal  or  State  in¬ 
spectors.  The  eleven  years  following  have  seen  the  rapid  ex¬ 
pansion  of  tomato  grading  in  many  States  and  the  grading  of 
many  other  canning  crops  in  several  States.  In  Pennsylvania, 
apples,  sweet  cherries,  sour  cherries,  snap  beans,  lima  beans, 
grapes,  peas,  corn  and  tomatoes  have  been  graded  by  State 
inspectors.  The  data  showing  the  exact  volume  of  this  work 
in  1937  is  still  incomplete,  but  tentative  figures  (subject  to 
revision  before  official  release)  show  that  every  canning  crop 
inspected  in  Pennsylvania  during  1937  made  a  new  high  record 
as  follows: 


Tomatoes  .  68,000,000  lbs.  Previous  high  57,800,000  lbs. 

Apples  .  59,500,000  lbs.  Previous  high  58,700,000  lbs. 

Corn  .  6,000,000  lbs.  Previous  high  1,600,000  lbs. 

Cherries  .  7,000,000  lbs.  Previous  high  4,900,000  lbs. 

Peas  .  3,500,000  lbs.  Previous  high  1,000,000  lbs. 

Lima  beans .  150,000  lbs.  None  inspected  previously 

Grapes  .  10,600,000  lbs.  Previous  high  10,500,000  lbs. 

TOTAL  .  153,750,000  lbs.  Previous  high  135,000,000  lbs. 


During  1937,  the  apple  grading  was  restricted  to  U.  S.  No.  1 
Canning,  U.  S.  No.  2  Canning  and  Cider  grades  which  was 
found  to  be  a  distinct  advantage  over  the  system  used  in 
previous  years  of  including  the  barrelling  grades  with  the 
canning  grades.  The  inspectors  were  burdened  with  too  many 


grades  under  the  old  method  and  it  was  found  that  greater 
uniformity  resulted  from  the  change. 

Tomato  yields  were  low  and  quality  of  the  crop  was  not  up 
to  average  in  Pennsylvania  during  1937.  This  was  in  striking 
contrast  to  the  1936  season  when  yields  were  high  and  quality 
better  than  average.  Including  the  tomato  acreage  grown  in 
eastern  counties  and  hauled  to  New  Jersey,  approximately  80 
per  cent  of  the  tomato  acreage  in  the  State  was  purchased  by 
canners  under  inspection  in  1937. 

During  the  season,  lima  beans  were  purchased  on  the  grade 
basis  in  Pennsylvania  for  the  first  time,  the  principal  grade 
factor  being  color. 

The  inspection  of  peas  amounting  to  314  million  pounds  in¬ 
creased  350  per  cent  over  1936.  After  three  years  of  grading 
peas,  we  are  convinced  there  is  no  other  canning  crop  grown 
which  is  more  benefitted  by  inspection  and  the  resulting  price 
differential  for  high  quality,  than  peas.  The  principal  reason 
for  this  is  obvious.  Since  peas  gain  in  size  and  weight  so 
rapidly  just  before  they  reach  the  state  of  full  maturity,  any 
grower  who  cuts  peas  in  the  succulent,  tender  stage  from  which 
a  fancy  canned  pea  may  be  processed,  without  receiving  in¬ 
creased  compensation  per  ton  for  the  loss  in  weight  of  approxi¬ 
mately  14  ton  per  acre  is  either  ignorant  or  foolish.  We  have 
found  that  when  the  canner  contracts  for  Fancy-cut  peas  at  a 
rate  nearly  twice  as  great  as  for  Extra  Standard-cut  peas  that 
nine  out  of  ten  growers  will  deliver  tender  peas,  in  fact  there 
is  a  tendency  to  cut  too  young  and  this  practice  must  be  corrected 
by  the  field  men  employed  by  the  canner.  There  has  been  much 
experimental  work  done  in  New  York,  Pennsylvania,  Maryland 
and  in  other  states  to  perfect  mechanical  or  chemical  methods 
of  accurately  grading  raw  peas.  The  tenderometer,  recently 
developed  and  tested  by  Dr.  Martin  of  the  American  Can  Com¬ 
pany  appears  to  be  the  most  accurate  device  yet  contrived.  We 
hope  to  test  this  machine  fully  in  Pennsylvania  during  1938. 
However,  whether  this  method  of  grade  determination  or  any 
other  equally  accurate  is  used,  we  have  demonstrated  during  the 
last  three  pea  seasons  in  Pennsylvania  that  it  is  possible  for 
any  canner  to  improve  the  quality  of  his  pea  pack  appreciably 
by  using  a  trained  pea  inspector  without  the  aid  of  any  me¬ 
chanical  or  chemical  apparatus.  There  is  nothing  mystical  or 
uncanny  in  the  determination  of  quality  in  raw  peas  by  a  trained 
inspector  of  average  intelligence.  We  do  not  claim  that  our  re¬ 
sults  have  been  100  per  cent  accurate  or  even  95  per  cent 
accurate,  but  we  do  claim  that  the  canner  has  gotten  the  results 
which  he  is  after — namely  high  quality  peas  and  that  the  margin 
of  error  has  purposely  always  been  in  favor  of  the  grower. 
Where  pea  grading  has  been  used  in  the  State,  it  would  be 
impossible  to  contract  pea  acreage  except  on  the  grade  basis 
and  I  am  informed  that  the  canners  would  not  wish  to  give  it  up. 

Corn  grading  in  1937  increased  to  approximately  six  million 
pounds  compared  to  approximately  one  and  one-half  million 
pounds  in  1936.  Very  much  the  same  story  applies  to  this 
commodity  as  to  peas.  The  corn  must  be  delivered  when  it  is 
exactly  ready  and  not  within  a  couple  of  days  of  that  time.  The 
grower  who  takes  the  pains  to  pull  his  corn  properly  is  well 
repaid  for  his  extra  effort,  as  he  should  be.  It  pays  the  canner 
well,  too,  as  he  is  able  to  process  Fancy  corn. 

The  Pennsylvania  Department  of  Agriculture  has  felt  that 
the  canning  industry  of  the  State  is  to  be  highly  commended 
by  the  way  it  has  cooperated  with  the  State  agents  in  the 
grading  work.  Most  Pennsylvania  canners  will  recall  that  it 
was  due  to  the  initiative  of  your  Association  back  in  1926,  in 
an  effort  to  improve  the  quality  of  Pennsylvania  canned  foods, 
that  the  grading  work  was  started  the  following  year.  It  is 
your  baby  and  we  of  the  State  Department  realize  that  it  is 
our  duty  only  to  see  that  you  bring  the  boy  up  right.  In  other 
words,  we  are  pleased  to  cooperate  with  the  Pennsylvania  can¬ 
ners  in  their  well  conceived  campaign  to  make  the  Pennsylvania 
pack  of  canned  foods  the  best  possible.  We  believe  that  the 
grading  work  is  in  no  small  measure  assisting  the  industry  to 
reach  the  goal. 

Attention  was  called  by  Mr.  Maurice  Siegel,  Strasburger  & 
Siegel,  Baltimore,  to  the  problem  presented  the  canners  by  the 
McNary-Mapes  Standards  for  canned  peas  which  provides  the 
alcohol  insoluble  solids  tolerance  of  23%  per  cent.  As  a  result 
of  his  remarks  a  committee  was  appointed  to  study  the  question 
and  to  report  at  the  National  Meeting  in  January. 
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The  Election 

The  Nominating  Committee’s  report  was  accepted  as  proposed: 

President — Wert  S.  Winebrenner,  Hanover. 

Vice-President — Fruits — M.  C.  Knouse,  Peach  Glen. 

Vice-President — Mushrooms — S.  M.  Griscom,  West  Chester. 

Vice-President — Vegetables — Robert  D.  Schenkel,  Greencastle. 

Executive-Secretary  and  Treasurer — Wm.  A.  Free,  York. 

Directors  for  a  term  of  three  years:  James  T.  Smith,  Fawn 
Grove;  Frank  W.  Course,  New  Freedom;  Alan  Wareheim,  Han¬ 
over;  Edward  Gentz,  New  Oxford. 

Mr.  F.  Hall  Wrightson,  who  served  as  Chairman  of  the 
Contract  Enforcement  League  Committee,  told  of  the  accom¬ 
plishments  made  by  the  league  this  past  season.  The  committee, 
Mr.  Wrightson  said,  did  not  have  a  single  case  reported  to  it  in 
which  the  contract  was  clear  cut  and  enforcible,  which  indicated 
the  necessity  for  a  uniform,  enforcible  contract.  In  many  cases 
a  good  contract  is  weakened  by  the  insertion  of  some  clause  such 
as  “Subject  to  approval  of  samples”  without  tying  that  clause 
up  to  just  what  was  to  be  the  measure  by  which  such  approval 
was  to  be  judged.  (At  this  point  it  was  explained  that  the 
Pennsylvania  Canners  Association  has  developed  a  uniform  con¬ 
tract  for  its  members  and  one  which  is  available  for  use  by  any 
interested  parties.) 

Mr.  Wrightson  explained  that  the  very  fact  that  the  enforce¬ 
ment  league  was  in  existance  this  past  fall  prevented  the  birth 
of  many  rejection  cases,  and  in  this  light  it  was  a  huge  success. 

After  a  long  discussion  concerning  the  continuance  of  the 
league,  it  was  finally  decided  to  place  the  matter  in  the  hands 
of  a  committee  appointed  for  the  purpose. 

After  a  luncheon,  attended  by  the  entire  convention.  Dr.  R.  S. 
Kirby  of  Pennsylvania  State  College,  told  of  the  new  develop¬ 
ments  of  canning  crops  in  Pennsylvania,  and  showed  by  means 
of  technicolor  motion  pictures  the  mark  for  identification  of 
various  tomato  diseases. 
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BEDFORD  VIRGINIA 


“New  Disease  Control  Developments  of  Canning  Tomatoes  in 
Pennsylvania,”  by  R.  S.  Kirby,  will  be  given  in  an  early  issue. 

Also  the  address  by  Hal  S.  Mills,  “Variety  Selection  of  Can¬ 
ners’  Seeds”,  will  appear  soon. 

Resolutions  Adopted  by  the  Pennsylvania  Canners  Association 

Whereas,  there  has  recently  appeared  a  book  entitled  “The 
Canning  Clan”  and  truly  termed  a  pagent  of  pioneering 
Americans  telling  the  history  of  the  canning  industry  in 
America  and  enlightening  the  present  and  future  generations 
of  canners,  therefore 

Be  It  Resolved,  that  the  Pennsylvania  Canners  Association 
in  convention  here  asembled  endorse  the  wide  usage  of  this 
fine  publication  and  extend  its  thanks  to  the  author,  Mr,  Earl 
Chapin  May. 

Whereas,  the  Get-together  committee  representing  the  Allied 
Industries  have  so  kindly  tendered  a  fine  banquet  and  enter¬ 
tainment  for  the  enjoyment  of  the  convention  assembled, 
therefore 

Be  It  Resolved,  that  the  Pennsylvania  Canners  Association 
give  its  vote  of  thanks  to  the  committee  and  the  Allied 
Industries. 

Whereas,  the  many  fine  speakers  have  contributed  to  the 
success  of  our  convention  program  and  have  given  such  interest¬ 
ing  and  instructive  addresses,  therefore 

Be  It  Resolved,  that  the  Pennsylvania  Canners  Association 
give  its  vote  of  thanks  to  those  speakers. 

Note:  It  was  proposed  and  accepted  that  a  resolution  be 
drawn  and  an  engraved  copy  of  same  be  presented  to  Mr.  Chas. 
G.  Summers,  Jr.,  extolling  his  services  to  the  Association  and 
expressing  the  gratitude  of  the  industry  for  these  fine  services 
rendered  by  him  during  the  thirteen  years  he  has  served 
as  president  of  the  Pennsylvania  Canners  Association.  The 
resolutions  committee  will  prepare  this  in  proper  form  and 
presentation  will  be  made  at  a  later  date. 

A  Banquet  and  Entertainment  on  the  evening  of  the  first  day 
was  truly  a  testimonial  to  the  efforts  of  the  Get-Together  Com¬ 
mittee,  which  represented  the  members  of  the  allied  industries 
as  hosts  for  the  occasion. 


The  Compliments  of 
THE  Season  to  you. 

MAY  YOUR  HOLIDAY 
SEASON  BE  A  JOYOUS 
ONE. 


THE  SINCLAIR-SCOTT  CO. 

“Tfce  Original  Grader  House'"' 

BALTIMORE  MARYLAND 
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Pennsylvania  Misbranding  Law 

WKat  You  Have  To  Do  Under  Requirements  oF  State  s  New  Statute 

From  N.C.  A.  Information  Letter 


ON  August  21,  1937,  there  was  published  in 
Information  Letter  No.  633  (p.  5339)  the  text 
of  certain  portions  of  Act  No.  291  passed  by 
the  Pennsylvania  Legislature  on  June  1,  1937,  as  an 
amendment  to  the  Pennsylvania  General  Food  Law. 
The  quoted  provisions  related  to  the  misbranding  sec¬ 
tions  of  the  law,  and  in  brief  provided  that  food  prod¬ 
ucts  sold  in  Pennsylvania  shall  be  deemed  to  be  mis¬ 
branded  unless  the  label  or  container  bears  certain 
specified  information  and  code  markings  concerning 
the  name  and  address  of  the  packer  or  distributor. 
These  amendments  became  effective  September  1, 1937. 
The  Association  has  since  received  many  inquiries  con¬ 
cerning  the  application  of  these  labeling  and  mark¬ 
ing  requirements,  and  members  of  its  staff  have  con¬ 
ferred  on  several  occasions  with  the  Pennsylvania  ad¬ 
ministrative  officials  in  an  effort  to  work  out  a  solution 
of  the  many  problems  which  have  arisen.  As  a  result 
of  these  conferences  more  information  as  to  the 
requirements  of  this  statute  is  now  available  and  may 
be  here  summarized.  For  the  purpose  of  clarity  the 
statute  may  be  discussed  under  two  headings,  first,  its 
effect  on  canned  foods  sold  under  the  manufacturer’s 
own  brand,  and,  second,  its  effect  on  private  label 
distribution. 

1.  WHERE  THE  PRODUCT  IS  SOLD  UNDER 
THE  MANUFACTURER’S  BRAND :  The  statute  re¬ 
quires  the  label  on  every  can  of  canned  foods  sold  in 
the  State  of  Pennsylvania  under  the  manufacturer’s 
brand  to  bear  the  name  and  address  of  the  manu¬ 
facturer  or  packer,  preceded  by  the  words  “manufac¬ 
tured  by”  or  “packed  by”,  or  followed  by  the  words 
“manufacturer”  or  “packer”.  Thus  the  can  must  be 
labeled  in  this  fashion  “Packed  (or  manufactured)  by 
XYZ  Canning  Co.,  New  York  City,  N.  Y.”  or  “XYZ 
Canning  Co.,  Packer  (or  manufacturer).  New  York 
City,  N.  Y.”  No  variation  from  these  required  forms 
is  permitted.  The  Pennsylvania  authorities  have  stated 
that  if  the  canned  food  in  question  is  packed  in  a  plant 
or  plants  located  elsewhere  than  at  the  address  of  the 
canner’s  main  office,  the  canner  may  give  merely  the 
address  of  this  office  rather  than  the  address  of  the 
plant  at  which  the  product  was  packed.  No  particular 
code  markings  of  any  kind  are  required  where  the  name 
and  address  of  the  packer  or  manufacturer,  accom¬ 
panied  by  the  required  designations  appears  on  the 
label. 

2.  WHERE  THE  PRODUCT  IS  SOLD  UNDER 
THE  DISTRIBUTOR’S  PRIVATE  LABEL:  The 
statute  provides  that  every  can  of  canned  food  sold  in 
the  State  of  Pennsylvania,  WHICH  DOES  NOT  BEAR 


THE  NAME  AND  ADDRESS  OF  THE  PACKER 
WITH  THE  PRESCRIBED  DESIGNATION  (this 
covers  all  private  label  distribution)  is  misbranded 
unless  the  label  bears  the  name  and  address  of  the 
wholesale  dealer  or  distributor  preceded  by  the  words 
“distributed  by”  or  “packed  for”,  or  followed  by  the 
words  “wholesale  dealer”  or  “distributor”.  This 
designation  may  be  set  forth  as  “Packed  for  (or  dis¬ 
tributed  by)  ABC  and  Company,  New  York  (3ity,  N. 
Y.”,  or  as  “ABC  and  Company,  Distributor  (or  whole¬ 
sale  dealer).  New  York  (3ity,  N.  Y.”  Here  again  no 
variations  from  the  precise  designations  specified  will 
be  permitted. 

In  addition,  a  CODE  MARK  identifying  to  THE 
WHOLESALE  DEALER  or  DISTRIBUTOR,  whose 
name  appears  on  the  label,  the  name  and  address  of 
the  packer,  must  be  placed  on  every  can  of  food  sold 
in  Pennsylvania  which  does  not  bear  the  name  and 
address  of  the  actual  packer  as  above  set  forth.  These 
codes  do  not  have  to  indicate  to  the  dealer  the  location 
of  the  plant  in  which  the  particular  can  was  packed, 
but  merely  the  name  of  the  packer  and  the  address  of 
his  central  office.  No  particular  form  of  code  mark  is 
required,  but  Pennsylvania  officials  have  recommended 
that  combinations  of  letter  and  numbers  rather  than 
symbols  be  employed.  Nor  does  the  statute  prescribe 
any  particular  manner  of  coding.  The  mark  may  be 
embossed  on  the  end  of  the  can,  placed  on  the  end  of 
the  can  by  means  of  a  rubber  stamp,  or  placed  on  the 
label  by  means  of  perforation  or  otherwise.  The  sole 
requirement  is  that  the  code  mark  be  sufficient  to  indi¬ 
cate  to  the  wholesaler  or  distributor  the  name  and 
address  of  the  packer. 

The  wholesale  dealer  or  distributor,  whose  name 
appears  on  the  label  of  the  can,  is  required  to  keep  true 
and  correct  records  indicating  the  name  and  address  of 
the  packer  of  the  can.  These  records  must  also  contain 
information  concerning  the  code  marks  which  appeared 
on  the  can,  so  that  the  wholesale  dealer  will  be  able  to 
identify,  at  any  time,  the  name  and  address  of  the 
packer  of  any  particular  can  of  food  which  he  has  sold 
in  Pennsylvania.  These  records  must  be  kept  for  a 
period  of  five  years  after  the  date  of  sale  by  the  dealer. 
The  statute  does  not  prescribe  any  particular  form  in 
which  the  records  of  the  distributor  must  be  kept,  nor 
does  it  prescribe  the  character  of  the  information 
which  the  canner  must  furnish  the  distributor  concern¬ 
ing  the  code  marks  used.  It  is  felt  that  the  simplest 
procedure  would  be  for  the  canner  to  merely  enter  on 
the  invoice  of  all  goods  sold  for  resale  in  Pennsylvania 

(Continued  on  page  28)' 
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Economical 

Dependable 

Insurance 

Protection 

CANNERS  EXCHANGE 

SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER, 

Incorporated 

Chicago 

OVER  THIRTY  YEARS  OF 
SUCCESSFUL  SERVICE  TO 

THE  CANNING  INDUSTRY 

Specialized 

Demonstrated 

Service 

Efficiency 

“For  66  Years” 


HAMILTON 

MEANS  DEPENDABILITY 

HAMILTON  STEAM  JACKET  KETTLE 

Stationary  and  tiltins  type,  for  40,  90 
and  125  lbs.  workins  pressure;  5  to 
500  sallon  capacity.  Made  in 

COPPER 
ALUMINUM 
STAINLESS  STEEL 
MONEL  METAL 
PURE  NICKEL 

Furnished  with  or  without  single  or 
double  acting  scraper  agitators;  belt  or 
direct  motor  drive. 

HAMILTON 
COOKING  COILS 

for  pulp,  sauces,  etc.,  made  of  copper, 
stainless  steel  or  pure  nickel,  for  500 
ar)d  1000  gal.  tanks,  all  complete, 
ready  to  install  in  tank. 

Write  for  price  and  circular  stating 
metal,  size  and  item  interested  in. 


^  Manufacturers  of  dependable  Kettles 
"  and  Coils  for  the  Conners  since  1871 

HAMILTON 

COPPER  &  BRASS  WORKS 

1 767  Dixie  Highway  Hamilton,  OhiO 


Herman  Damse ,  Pres^-. 
,4-19-^21  E.Lombaiyd  St. 

BALTIMOREaMD. 

Phomes — Plaza  IS^5-/SP6 


LANDRETHS’ 

PENNSYLVANIA  CERTIFIED 

TOMATO  SEED 

Landreths'  Pennsylvania  Certified  Tomato  Seed, 

— will  produce  a  crop  true  to  type; 

— will  produce  high  yields  per  acre; 

— is  free  From  disease; 

— is  of  high  vitality,  quick  germinating, 
insuring  rapid  and  vigorous  growth. 

We  have  Crown  Picked  Certified,  and  Certified  Tomato 
Seed  in  all  standard  varieties. 

We  are  growers  of  all  the  canners  varieties  of 

PEAS  •  BEANS  •  CORN  •  BEET 
SPINACH  •  SQUASH  •  PUMPKIN 

and  other  seeds  used  by  canners. 

Have  you  used  any  Landreths'  Best  Beet  or  Landreths' 
Stringless  Green  Pod  Beans?  Let  us  tell  you  about  the 
exceptional  merits  of  these  varieties. 

D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PENNSYLVANIA 
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December  20, 1997 


NEW  YORK  MEETING 


L  E.  Munger  Elected  President — Blizzard  Has  Little  or  No  Effect  on  Attendance 


Despite  one  of  the  worst  December  snowstorms  in  Buffalo’s 
history  that  completely  tied  up  the  northern  section  of  the 
city,  the  52nd  annual  meeting  of  the  Association  of  New  York 
Canners  suffered  little  from  an  attendance  standpoint.  Good 
Dame  Nature,  so  well  known  to  the  canning  industry,  has  a  way 
however  of  showing  her  force  and  in  this  case  deprived  the 
Convention,  for  the  first  day  of  the  meeting,  of  the  presence  of 
President  William  Bewley.  But  the  spirit  of  these  up-Staters  is 
strong  and  Mr.  Bewley  finally  found  an  opening  and  arrived 
bright  and  early  Friday  morning,  ready  for  work  and  full  of 
apologies,  though  none  was  needed. 

In  the  absence  of  Mr.  Bewley,  Vice-President  Munger  took 
the  chair  and  introduced  Mr.  Strickland  Gillilan,  member  of 
the  White  House  Correspondents’  Association  and  humorist  of 
no  mean  ability.  Mr.  Gillilan,  author  of  “Off  Again  On  Again 
Finnigan”,  pointed  out  in  his  inimitable  way  how  possible  it  is 
to  have  the  warm  friendship  of  a  man  and  yet  object  strenuously 
to  his  policies  and  theories.  His  witticisms,  to  say  the  least, 
rendered  the  audience  attentive  and  receptive. 

Mr.  Munger  then  presented  President  Ralph  O.  Dulany,  of 
the  National  Canners  Association,  who  outlined  the  work  of 
the  National  Canners  Association  during  the  past  year, 
especially  that  work  having  to  do  with  Legislation  affecting  the 
canning  industry.  State  Associations,  says  Mr.  Dulany,  are 
becoming  increasingly  more  important  because  of  the  tendency 
of  State  Legislatures  to  pass  laws  regulating  industry  and 
especially  the  canning  industry. 

Mr.  Dulany  spoke  of  the  importance  of  descriptive  labeling 
and  urged  that  New  York  Canners  adopt  this  method  of  labeling 
and  persuade  their  distributor  customers  to  do  likewise.  Canners 
now  using  these  descriptive  terms  are  reaping  a  profitable 
reward,  he  said. 

Mr.  C.  C.  Scutt,  member  of  N.  C.  A.  Labeling  Committee,  re¬ 
ported  on  the  Progress  of  Descriptive  Labeling.  Mr.  Scutt  pre¬ 
faced  his  remarks  by  the  assertion  that  his  report  would  not 
cover  which  form  of  labeling  is  better.  That,  said  he,  has  been 
covered  at  National  Canners  Association  Conventions  and  has 
been  well  demonstrated.  That  it  pays  to  use  descriptive  labeling 
has  also  been  well  established.  The  growing  consumer  demand 
for  this  form  of  labeling  can  no  longer  be  ignored  and  laggards 
will  suffer.  Descriptive  terms  for  each  product  are  available  in 
pamphlet  form  and  can  be  had  for  the  asking  at  the  National 
Canners  Association’s  office  in  Washington. 

Dr.  W.  McK.  Martin  of  the  American  Can  Company,  and 
father  of  the  Pea  Tenderometer,  gave  an  interesting  and  instruc¬ 
tive  talk  on  the  “Value  of  Grading  Raw  Peas  with  this  Instru¬ 
ment”.  This  talk  has  not  yet  been  released  for  publication  and 
will  appear  in  The  Canning  Trade  as  soon  as  possible  after 
release. 

The  last  event  scheduled  for  Thursday  afternoon  was  a 
demonstration  of  Whole  Grain  Corn,  presided  over  by  Mr.  Ralph 
Cover  of  the  United  Company.  As  the  labels  were  left  on  the 
cut  cans,  corn  packers  were  able  to  compare  their  own  corn 
with  competitor’s  and  interesting  and  instructive  it  was  to  see 
how  the  other  fellow  packs  it. 

Friday,  December  10th 

President  Bewley  opened  the  meeting  Friday  morning  with 
apologies  for  his  absence  the  previous  day  and  an  address  of 
welcome  to  the  entire  Convention.  The  large  attendance  in  such 
miserable  weather  indicates  the  loyalty  and  interest  of  the 
members,  said  Mr.  Bewley. 

Mr.  C.  C.  Conway,  Chairman  of  the  Board,  Continental  Can 
Company  was  the  first  introduced.  Mr.  Conway  talked  briefly 
on  the  future  aspects  of  the  canning  industry,  saying  that  he 


felt  nothing  but  optimism  as  to  its  future.  The  industry,  he 
said,  is  swimming  along  with  the  economic  tide  and  since  canned 
foods  play  a  definite  part  in  the  advancement  of  civilization, 
so  the  industry  prospers  as  the  world  advances.  Timing,  said 
Mr.  Conway,  is  important  to  success  and  the  canning  industry  is 
timing  new  products  according  to  the  desires  of  the  consumer. 
The  tremendous  development  of  canned  citrus  juices  is  an  ex¬ 
ample  of  perfect  timing.  Mr.  Conway  told  the  New  York 
Canners  that  their  State  has  a  very  warm  spot  in  his  heart,  for 
it  was  in  that  State  that  Continental  Can  Company  had  its 
beginning  and  the  patronage  of  New  York  canners  was  greatly 
responsible  for  the  Company’s  rapid  growth  in  its  infancy. 

Dr.  John  R.  Greeley,  of  the  New  York  State  Conservation 
Commission,  in  the  absence  of  the  Honorable  Lithgow  Osborne, 
spoke  of  the  efforts  of  the  Commission  to  enforce  the  laws 
prohibiting  stream  pollution.  He  thanked  those  canners  who 
had  cooperated  and  urged  others  to  join  the  campaign.  Many 
industrial  plants,  he  said,  are  converting  wastes  into  by-products 
and  thus  kill  two  birds  with  one  stone:  The  problem  of  waste 
disposal  is  a  research  job  which  has  only  been  partially  solved 
and  so  many  industrial  plants  which  do  not  seem  to  cooperate, 
would  gladly  do  so  if  they  knew  how. 

The  next  speaker  on  the  program,  Mark  A.  Daly,  Secretary 
of  the  Associated  Industries  of  New  York,  was  unable  to  attend. 
He  sent  his  regrets  saying  that  he  was  tied  up  in  Washington, 
where  he  is  fighting  the  efforts  of  the  Bituminous  Coal  Commis¬ 
sion  to  obtain  an  increase  in  coal  rates  which  if  obtained  would 
mean  to  the  canners  of  New  York  State  an  increase  of  .45c  per 
ton.  The  Association  went  on  record  as  being  opposed  to  this 
increase. 

The  address  of  Mr.  C.  F.  Sturdy  “Following  Through”  was 
printed  in  our  editorial  pages,  issue  of  November  29th.  We 
recommend  it  to  you  highly  as  it  concerns  each  of  you  intimately, 
showing  as  it  does  how  widespread,  even  today,  is  the  ignorant 
fear  of  canned  foods.  Mr.  Sturdy  is  with  the  speaking  service 
of  the  American  Can  Company  and  daily  contacts  distributor, 
consumer  and  professional  groups  as  well  as  students.  His  ex¬ 
periences  should  and  will  prove  of  much  interest  to  you. 

The  annual  Dinner  Dance  of  this  Association  is  truly  an 
enjoyable  occasion  and  though  held  on  the  last  night  of  the 
meeting,  suffers  not  one  bit  from  an  attendance  standpoint.  To 
see  the  host  of  beautiful  ladies  who  braved  the  severe  snowstorm 
to  attend  this  gala  affair  was  inspiring.  Our  sympathy  goes 
out  to  President  Bewley  who  seemed  to  be  the  unfortunate  object 
of  this  attack  of  the  elements.  Mrs.  Bewley  and  daughter  made 
a  desperate  attempt  to  reach  the  city  but  were  forced  to  turn 
back.  Mr.  Bewley  lives  in  the  section  just  north  of  Buffalo 
that  bore  the  brunt  of  the  storm  and  which  was  totally  paralyzed 
by  drifts  of  10  to  15  feet. 

The  Convention  sipped  cocktails  at  the  expense  of  their  good 
hosts  the  Continental  Can  Company,  then  retired  to  wine  and 
dine  till  the  wee  hours. 

The  officers  chosen  to  lead  the  Association  for  1938  are: 

President — L.  E.  Munger,  Holley  Canning  Company,  Holley. 

Vice-President — F.  H.  Van  Eenwyk,  Fruit  Belt  Preserving 
Company,  East  Williamson. 

Treasurer — Ray  Chittendon,  Perfection  Canning  Company, 
Newark. 

Secretary — John  P.  Street,  Rochester. 

Directors  elected  for  a  period  of  3  years  replacing  G.  O.  Bailey, 
William  Bewley  and  N.  B.  Pratt,  whose  term  expires  in  1937, 
are: 

Frank  J.  Tormey,  Snyder  Packing  Company. 

Ray  Chittendon,  Perfection  Canning  Company. 

Leo  Naughton,  Haxton  Canning  Company. 
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l|altbag  Olreftinga! 

We  sincerely  wish  all  our  friends  and  their  families 
A  Merry  Christmas,  and  a  Successful  New  Year, 

GALLATIN  VALLEY  SEED  COMPANY 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  COMPANY,  Inc. 

Brokers  and  Co  nrimission 

Canned  ^oo^s  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  %}.  S.  A. 


BUILT  RIGHT 

The  new  Husker  (below)  is  provided  to  do  the  pre- 
cision  job  of  automatically  debutting  and  husking  corn 
great  speed,  without  waste.  The  new  ffuc  Cutter  (left)  is 
designed  and  constructed  to  cut  with  unequalled  accuracy 
all  of  the  corn  of  all  sizes  of  ears  and 
nubbings  that  should  be  canned. 

Both  of  these  ball-bearing-equipped 
machines  are  built  by  one  of  the  country’s 
leading  machine  tool  manufacturers, 

Rockford  Drilling  Mach- 
j)l^gi0ji  of  Borg- 
Warner  Corporation 
Rockford,  Illinois. 

Write  for  descriptive  literature  covering  ^tc  Corn 
Canning  Equipment  and  the  3uC  Method  of  Can- 
ning  Whole-kernel  Corn. 


CORN  CANNING 


EQUIPMENT 


Tmie  l[JI^][^^E]□•  CoiwHP’.AM'jr  MW/;z/>25^^r,-/I/^3'. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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GRAMS  of  INTEREST 


E.  J.  FICARRATTA,  3111  Tampa  street,  Tampa, 
Florida,  is  anticipating  the  opening  of  a  cannery  in 
Florida  about  the  15th  of  February. 

WORK  IN  REBUILDING  the  Keokuk  Canning  Company’s 
plant  at  Kahoka,  Missouri,  recently  destroyed  by  fire, 
is  progressing  nicely.  The  new  building  is  of  tile  con¬ 
struction,  40x74  feet. 

IRVING  H.  GRANICHER  of  the  sales  department  of  the 
California  Packing  Corporation,  San  Francisco,  has 
returned  from  a  three  weeks  vacation  trip  to  Mexico, 
made  with  Mrs.  Granicher.  Part  of  the  trip  each  way 
was  made  by  the  water  route. 


THE  WISCONSIN  CANNING  INDUSTRY  may  Well  be 
proud  of  the  display  which  was  the  largest  and  most 
attractive  in  the  Harvest  Festival  and  Bazaar  held  in 
the  Milwaukee  Auditorium  recently,  under  the  auspices 
of  the  Socialist  Party  and  the  Farmer-Labor-Progres¬ 
sive  Federation.  Eight  competent  demonstrators  car¬ 
ried  a  personal  message  to  the  Milwaukee  housewives 
who  attended.  A  great  deal  of  interest  in  the  associa¬ 
tion  exhibit  was  aroused  by  staging  a  guessing  contest 
as  to  the  number  of  brands  on  display.  Over  2,200 
guesses  were  entered  in  the  last  three  days  and  five 
prizes  were  awarded  totaling  twelve  cases  of  assorted 
Wisconsin  canned  foods. 

H.  CRON  company’s  new  oyster  plant  at  South  Bend, 
Oregon,  is  expected  to  be  ready  for  operation  by 
January  1st. 

HAWAIIAN  TUNA  PACKERS  are  Operating  a  plant  at 
Honolulu,  having  failed  to  locate  a  favorable  cite  at 
Hilo,  Hawaii. 

• 

THE  ANNUAL  CONVENTION  of  the  Ozark  Canners 
Association  will  be  held  at  the  Colonial  Hotel,  Spring- 
field,  Missouri,  January  13th  and  14th,  1938. 


CALIFORNIA  OLIVE  ASSOCIATION  has  recently  issued  a 
new  recipe  booklet  for  the  many  different  uses  for  ripe 
olives,  chopped  and  sliced  olives,  which  may  be  had 
for  distribution  to  both  grocers  and  consumers. 
Address  the  Association  at  216  Pine  Street,  San 
Francisco,  Calif. 


S.  R.  BRONSON  &  SONS  CANNING  COMPANY’S  plant  at 
Alexandria,  Indiana,  was  destroyed  by  fire  recently, 
caused  by  an  overheated  stove. 


CUMMINS  CANNING  COMPANY’S  warehouse  at  Con- 
neaut  Ohio  was  recently  damaged  by  fire  with  an 
approximate  loss  of  $10,000. 


ENJOY  PACKING,  LTD.,  has  been  incorporated  at  San 
Francisco,  California,  with  a  capital  stock  of  $50,000. 
The  principals  are  represented  by  Dinkelspiel  &  Dinkel- 
spiel.  Pacific  National  Bank  Building. 

• 

THE  BOARD  OF  DIRECTORS  of  National  Steel  Corpora¬ 
tion,  on  December  14th  declared  a  quarterly  dividend 
of  62V^c  per  share  on  the  capital  stock,  and  in  view  of 
the  federal  surtax,  authorized  an  additional  payment 
of  50c  per  share,  Mr.  E.  T.  Weir,  chairman,  announced. 
This  is  the  same  dividend  that  was  declared  for  the 
previous  quarter.  There  are  2,167,877  outstanding' 
shares  of  stock  and  payment  will  be  made  December 
24th,  1937,  to  stockholders  of  record  on  December  17th, 
1937. 


GLENCORA  FOOD  PRODUCTS,  INC.,  has  been  formed  at 
Chicago  with  offices  at  2868  Lincoln  Avenue  to  manu¬ 
facture  preserves  and  jellies.  A.  Billow,  H.  Billow 
and  N.  Zuckerman  are  the  incorporators. 

• 

MINNESOTA  CANNERS  ASSOCIATION  held  one  of  its 
most  successful  meetings  on  December  2nd  when  a  full 
100  per  cent  membership  was  present.  This  associa¬ 
tion  enjoys  the  distinction  of  having  every  firm  in  the 
State  represented  in  its  membership.  Officers  elected 
for  1938  are:  President,  Dr.  G.  C.  Scott,  Minnesota 
Valley  Canning  Company;  Vice-President,  Ivan  L. 
Anderson,  Dodge  Center  Canning  and  Pickle  Company ; 
Secretary-Treasurer,  George  A.  Borg,  Northland  Can¬ 
ning  Company.  Directors  elected  are:  H.  W.  Hartle, 
Owatonna  Canning  Company ;  Charles  J.  Meister, 
Fairmont  Canning  Company ;  Robert  L.  Wilson,  Minne¬ 
sota  Consolidated  Canneries,  Inc. 

• 

F.  GLADDEN  SEARLE,  Vice-President  in  charge  of  sales 
and  advertising  of  the  Continental  Can  Company,  was 
recently  elected  Director  of  the  Worthington  Pump  and 
Machinery  Corporation. 
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THE  •  IDEAL  •  CHRISTMAS  •  GIFT 

for  managers^  superintendents,  brokers  and  buyers 


New  1936  edition 


A 

COMPLETE 
COURSE  in 
CANNING 


360  Page  of  proven  procedure  and  formulae 
for  everything  '^^Can-ahle^* 

All  the  newest  times  and  temperature  . 

All  the  newest  and  latest  products  . 

★  Fruits  ★  Vegetables  ★  Meats  ★  Milk  ★  Soups 

★  Preserves  ★  Pickles  ★  Condiments  ★  Juices 

★  Butters  *  Dry  Packs  (soaked)  ★  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 

Published  and  Copyrighted  by 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 

BALTIMORE,  20  S.  GAY  STREET,  MARYLAND 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGFdT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Fdome 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 
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POST  CARD  DEALS 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Camnvng  Trade 


ACANNER  in  Maryland  says: 

“Last  spring  we  succeeded  in  interesting  in  our  line 
^  a  wholesale  grocer  who  is  a  splendid  distributor,  but 
one  who  has  in  his  stock  too  many  lines  of  canned  vegetables 
for  any  one  to  be  really  profitable  to  him.  We,  for  one,  feel 
that  unless  he  does  more  with  our  line  than  seems  likely  at 
present  we  will  be  compelled  to  take  it  away  from  him 
another  year.  Have  you  any  suggestion  as  to  how  we  may 
work  with  him  this  season  at  a  minimum  of  expense,  and 
really  get  him  interested  in  our  goods." 

It  seems  that  this  inquiring  canner  has  been  able  to 
get  a  scattering  of  his  line  in  this  jobber’s  stock,  but 
that  at  least  three  items  which  he  has  in  good  supply 
at  present  are  not  moving  as  they  should.  The  whole 
problem  hinges  on  the  creation  of  dealer  and  consumer 
interest  in  those  to  a  point  where  volume  will  start 
rolling  into  the  jobber  and  canner.  If  this  can  be  ob¬ 
tained  our  correspondent  will  have  no  occasion  to  make 
any  changes  in  his  line  up  for  1938-39. 

A  few  years  ago  a  canner,  facing  a  like  situation, 
did  as  so  many  have  done  before  him,  he  worked  a 
post  card  deal  through  a  retail  salesman  and  succeeded 
very  nicely  in  creating  sufficient  consumer  interest  in 
his  line  to  warrant  its  continuance  in  the  market  for 
a  long  time.  Today  we  find  countless  merchandise 
deals  offered  daily  to  the  retail  trade  of  the  country 
and  we  also  find  the  grocer  is  jolly  well  fed  up  with 
the  idea.  It’s  about  time  some  enterprising  canner 
or  other  merchandiser  got  back  to  first  principles  in 
selling  and  did  something  constructive  toward  moving 
his  goods  to  the  housewives.  Post  card  deals  well  put 
over  do  this  very  nicely. 

The  retail  salesman  is  instructed  to  sell  ten  cases 
assorted  for  spot  delivery  from  jobber’s  stock.  With 
each  sale  he  will  deliver  a  form  for  the  carrying  of 
the  names  of  twenty-four  consumers.  To  each  of  these 
he  will  agree  to  mail  a  post  card  calling  for  a  can  of 
this  or  that  at  the  grocery  store  stocking  the  ten  cases. 
These  cards  will  be  redeemed  at  their  face  value  each 
thirty  days  after  billing  by  the  jobber.  It’s  a  simple 
deal,  the  retail  dealer  gets  the  re-sale  profit  at  once  on 
the  movement  of  twenty-four  cans  of  stock.  In  effect, 
his  is  a  ten  percent  deal,  but  still  in  such  a  proposition 
he  would  not  have  the  opportunity  to  call  the  attention 
of  first  rate  customers  to  the  goods  being  promoted. 
The  consumer  is  pleased  that  her  grocer  thought  of  her 
when  free  cans  were  being  passed  out  and  altogether 
the  dealer,  canner  and  consumer  profit.  Expensive  you 
say,  well,  it  may  be  in  comparison  to  doing  nothing  in 
the  market  to  support  your  goods,  but  place  the  net 
worth  of  the  deal  against  the  expenditure  of  an  equal 


amount  of  money  in  any  other  advertising  activity  and 
you  will  usually  find  it’s  the  tops  1 

The  card  need  not  be  elaborate,  a  penny  post  card  is 
just  as  effective  as  a  two-page  letter,  but  if  you  wish  to 
send  a  letter  to  the  housewives  whom  you  expect  to 
sample  your  goods,  your  doing  so  will  enable  you  to 
tell  more  of  your  product  story  than  you  will  be  able 
to  tell  on  a  post  card.  Then,  too,  often  an  elaboration 
of  your  sales  theme  will  create  interest  in  your  product 
aside  from  its  true  menu  worth.  If  you  have  one  of 
those  elaborately  printed  letter  heads,  carrying  a  pic¬ 
ture  of  your  plants,  or  an  assortment  of  your  labels, 
perhaps  you  had  better  use  plain  stationary  for  your 
letter  to  the  consumer.  The  first  impression  of  a  firm 
is  often  a  lasting  one.  Appeal  to  your  prospective  cus¬ 
tomers  along  quality  lines  and  a  favorable  impression 
will  at  once  be  created  for  your  goods. 

Let  your  salesman  stay  in  the  store  until  he  has 
secured  the  filled-out  list  with  names  and  addresses 
complete.  When  this  has  been  secured  he  will  not  be 
relying  on  the  memory  and  good  nature  of  his  customer 
for  a  chance  to  give  away  some  of  your  foods  where 
the  distribution  will  do  the  most  good.  He  will  not 
cover  as  many  calls  in  this  way  as  he  might  if  he  left 
the  list  to  be  filled  out  at  the  convenience  of  the  dealer, 
but  his  work  will  be  clean  as  he  goes  along.  In  each 
case  he  had  better  be  careful  not  to  distribute  these 
lists  among  stores  close  enough  together  so  that  each 
has  common  customers. 

So  far  canned  foods  have  weathered  the  recession 
and  its  shifting  prices  pretty  well.  The  pineapple 
people,  the  fish  canners  and  many  others  are  all  set 
with  advertising  campaigns  to  move  goods  and  in¬ 
terest  consumers  in  their  products.  In  all  such  cases, 
where  a  canner  is  constructively  trying  to  sell  more 
goods  on  a  sound  basis  for  future  business  he  has  little 
incentive  if  any  toward  price  cutting.  If  you  con¬ 
template  the  necessity  for  moving  goods  after  the  turn 
of  the  year,  consider  the  plan  I  have  outlined  for  the 
creation  of  new  consumer  customers.  Such  a  plan 
provides  a  dealer  with  a  motive  for  pushing  your  line ; 
your  jobbers  will  welcome  it  as  being  sound  and 
altogether  you  will  find  it’s  much  more  satisfactory  to 
spend  your  money  in  trying  to  create  consumer  interest 
in  your  goods  than  it  is  to  spend  it  by  not  getting  the 
worth  of  your  goods  when  offering  them  at  cut  prices. 

Some  canners  will  no  doubt  feel  they  can  not  afford 
to  put  on  retail  salesmen  to  work  the  deal.  In  some 
cases  your  brokers  will  have  a  man  or  two  they  can 
set  to  the  task;  in  others  your  distributors’  salesmen 
will  be  glad  to  put  out  the  lists,  have  them  filled  and 
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52%  Increase 

in  Fancy  Beans 

Canners  have  proven  that  the  new  CRCO  Special  Double 
Grader  will  deliver  52%  increase  in  small  size  cut  beans 
— plus  a  product  which  is  free  from  objectionable  short 
ends  and  seed  beans.  Food  brokers  and  packers  every¬ 
where  are  interested  in  this  new  uniformity  of  size  now 
made  possible  by  the 

€R€0  SPECIAL 
DOUBLE  GRADER 

The  CRCO  Special  Double  Grader  accurately 
beans  after  they  are  cut  into  three  clear  and  uniform  grades 
— small,  medium  and  large.  This  not  only  produces  a 
large  percentage  of  small  beans,  but  also  reduces  the 
percentage  of  large  size  beans — thus  increasing  the  profit 
to  the  packer. 

Send  for  special  bulletion  GS-1  and  prices. 

A  TEST  THAT  TELLS! 


Comfianif,  Incorfiorated 
NIRGfmR  FRLLS,  N.V. 


SEATTLE.  WASH. 
COLUMBUS,  WIS. 
INDIANAPOLIS,  IND. 
NIAGARA  FALLS.  CANADA 


A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 
James  Q.  LeoTitt  &  Co. 
Oaden,  Utah 


BEST  OF 

tverifthif 

FOR  THE 

CANNER 


INDIANA  CANNERS 
ASSOCIATION 

INDIANA- BALTIMORE 
TOMATO  SEED 

is  the  result  of  efforts  to  produce  a  strain 
of  tomatoes  especially  for  canning  with  a 
capacity  to  yield  more  tomatoes  per  acre 
than  any  other  variety  under  Indiana 
conditions. 

The  Indiana  Canners  Association  strain 
is  backed  by  years  of  careful  breeding  by 
Purdue  University  Agricultural  Experi¬ 
ment  Station,  to  develop  vigorous,  hardy 
vines,  yielding  heavily  of  fruit  especially 
for  the  needs  of  the  canning  industry. 

Certified — True  to  type  and  practically 
disease  free  by  Purdue  University  Agri¬ 
cultural  Expermint  Station  and  the  State 
Entomologist  of  Indiana. 

Order  now  for  delivery  to  April  1st. 

$2.50  per  pound 

INDIANA  CANNERS 
ASSOCIATION,  INC. 

221-22  Occidental  Bldg., 

INDIANAPOLIS,  INDIANA 
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return  them  to  you  through  their  office.  The  deal  can 
be  worked  if  you  will  sell  yourself  on  the  practicability 
of  it.  When  selecting  items  you  will  sample  as  out¬ 
lined,  choose  those  you  feel  are  leaders  in  your  line 
from  a  standpoint  of  availability  year  after  year  and 
week  after  week  through  the  year.  You  no  doubt  have 
several  items  you  feel  are  better  than  others  in  your 
pack  but  usually  these  are  not  always  to  be  had  in 
generous  supply.  Take  for  promotion  not  only  the 
items  of  which  you  have  a  good  stock  now  but  choose, 
too,  those  you  feel  you  will  want  to  sell  in  volume  sea¬ 
son  after  season. 

Thirty  days  after  your  initial  distribution  has  been 
made,  and  the  deal  ended,  send  another  letter  to  your 
consumer  list  calling  to  their  attention  the  mailing  of 
the  previous  letter,  and,  assuming  they  have  received 
and  enjoyed  using  on  their  tables  the  free  cans  of 
foods  you  sent  them.  Repeat  if  possible  in  your  letter 
the  name  of  the  dealer  through  whom  they  may  con¬ 
veniently  buy  the  goods  again  now  that  they  are 
acquainted  with  them.  This  second  mailing  will  do  a 
lot  toward  cementing  with  the  retail  and  wholesale 
dealers  the  friendly  relations  you  engender  by  your 
promotion  plan. 

Keep  accurate,  readily  accessible  records  of  your  dis¬ 
tribution  of  samples,  together  with  your  sales  before 
and  after  your  sampling.  Next  season  when  you  wish 
to  cover  different  parts  of  your  territory  with  a  like 
promotion  you  will  have  everything  at  hand  with  which 
to  plan  your  attack.  Variations  of  the  plan  as  a  whole 
will  at  once  suggest  themselves  to  many  readers.  Some 
will  wish  to  include  with  the  first  mailing  a  receipe 
leafiet,  others  will  confine  their  letter  writing  to  a 
single  mailing  at  the  time  the  card  is  sent  the 
housewife. 

Whatever  you  do,  let  some  one  else  be  the  first  to  cut 
the  price  of  their  merchandise  to  the  wholesale  dis¬ 
tributor.  It’s  time  enough  to  sell  goods  for  little  or 
less  profit  when  you  have  to,  but  before  seriously  con¬ 
sidering  doing  this,  adopt  the  plan  I  have  described 
or  some  other  business  builder  instead  of  simply  giving , 
in  to  the  buyer  who  will  do  all  he  can  to  buy  from  you 
for  less  than  you  ought  to  get.  Arguments  by  buyers 
for  lowered  prices  can  best  be  met  by  offering  some 
logical  plan  for  building  sales  where  only  a  few  were 
garnered  before.  Simple  retail  sales  work  will  do  but 
little  effective  good  after  January  first  toward  moving 
warehouse  stocks  while  a  different  slant  on  merchandis¬ 
ing  in  connection  with  sales  work  or  without  it  will 
work  wonders. 

Local  newspaper  ads  in  towns  where  your  line  is 
well  established,  or  spot  radio  announcements,  will  help 
to  cement  dealer  interest  and  do  something  toward 
creating  consumer  demand,  but  where  you  wish  to 
further  your  distributors’  interest  in  your  line  which 
he  is  handling  for  the  first  time  or  in  a  limited  way, 
sampling  such  as  I  have  written  about  will  do  the  trick 
when  about  everything  else  will  fail.  Give  the  idea  a 
trial  anyway.  If  you  wish  to  have  us  outline  the 
letters,  forms,  cards,  etc.,  for  you,  drop  us  a  line. 
This  is  your  department,  use  it  as  freely  as  you  wish 
without  obligation ! 


NCTRADE  '  December  20, 19S7 

DEATH  OF  WILLIAM  E.  TAYLOR 

ILLIAM  E.  TAYLOR,  Vice-President  and 
director  of  the  American  Can  Company,  died 
suddenly  of  a  thrombosis  heart  condition 
December  9  in  St.  Luke’s  Hospital,  Chicago,  after 
addressing  a  district  sales  meeting  at  the  Chicago 
Athletic  Club.  Mr.  Taylor  was  59  years  of  age. 

Mr.  Taylor  came  to  the  American  Can  Company  at 
the  time  of  its  formation  in  1901  as  a  mechanic  at 
the  Baltimore  factory.  He  later  held  the  position  of 
foreman  at  the  Philadelphia  factory  and  was  then 
transferred  to  the  Eastport,  Maine,  factory  in  1909  as 
superintendent.  In  1912  Mr.  Taylor  was  again  trans¬ 
ferred,  this  time  to  the  Equipment  Division  in  the  New 
York  Office,  where  he  specialized  on  Packers  Cans, 
Sanitary  and  Sardine  Can  Equipment  and  its  installa¬ 
tion.  In  1917  he  became  assistant  manager  of  the 
Equipment  Division  and  in  1919  manager  of  the 
Division.  From  this  position  he  rose  in  1923  to  general 
manager  of  manufacture  and  in  1932  became  vice- 
president  in  charge  of  manufacture. 

His  tremendous  influence  has  been  felt  not  only  in 
the  can  manufacturing  business,  but  in  the  canning 
industry  as  well.  He  is  responsible  probably  more  than 
any  man  for  bringing  those  industries  to  their  present 
high  state  of  development.  He  was  instrumental  in 
the  perfection  of  closing  machines  for  fruit  and  vege¬ 
table  cans.  The  development  of  machines  used  in  the 
preparation  and  canning  of  fish  was  a  major  part  of 
his  work  at  Eastport  and  during  his  early  years  in  the 
New  York  office.  He  also  directed  work  on  the  beer 
can,  watching  the  research  and  experiments  in  that 
line  and  assisting  in  its  perfection. 

Constant  improvement  of  machinery  and  equipment 
was  one  of  Mr.  Taylor’s  main  objects,  and  much  of 
the  machinery  in  the  can  factories  show  some  mark 
of  his  efforts.  Mr.  Taylor  was  very  widely  known  in 
the  entire  industry,  and  was  held  in  high  regard  by 
all  who  knew  him.  Having  come  through  the  ranks 
of  the  Company  himself,  he  had  a  strong  interest  in 
the  welfare  of  the  employees  of  the  Company,  as  was 
evidenced  by  his  sympathy  and  understanding  with 
which  he  dealt  with  their  problems. 

Mr.  Taylor  was  a  resident  of  East  Orange,  New 
Jersey,  where  he  had  lived  for  many  years.  Surviving 
him  are  his  wife,  Mrs.  Emma  C.  Taylor,  and  two  sons, 
Russell  C.  and  William  E.  Taylor,  Jr.,  both  of  Green¬ 
wich,  Conn. 

• 

NEW  CAN  REPORTED  DEVELOPED 
IN  GERMANY 

LARGE  German  canning  establishment  has 
succeeded  in  producing  a  satisfactory  container 
for  preserved  foods  from  a  transparent  plastic 
material  technically  known  as  acetyl  cellulose  which 
is  treated  with  oil  lacquer,  according  to  a  report  from 
the  American  consulate  at  Leipsig.  A  feature  of  the 
new  container  contrasted  with  tin  is  its  transparency 
which  enables  purchasers  of  foodstuffs  to  see  what 
they  are  buying,  the  report  states.  The  top  and  bottom 
of  the  new  container  is  made  of  tin,  which  provides  it 
with  the  necessary  stability  so  that  it  may  be  handled 
in  the  same  manner  as  cans  made  entirely  of  tin. 


December  20, 1937 


THE  CANNING  TRADE 


19 


Hamachek  Pea  Hullins  Equipment 

entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery.  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  eHorts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds  and  Galvanized 

Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean 
pack — and  your  profits? 

% 


IS  POCKET  FILLER  AND  8YRUPER 


#  For  years  there  has  been  a  demand  for  this  machine  —  a  universal  filler  and 
briner  that  can  be  adopted  without  troublesome  parts  for  filling,  syruping  and 
brining. 

#  By  removing  only  one  slip  pin  in  each  valve,  no  tools  necessary,  you  can  re¬ 
move  the  entire  valve  mechanism  and  have  nothing  remaining  but  a  clean  tank. 

#  There  are  two  types  of  can  feeds;  one  to  take  cans  from  fillers  for  brining  or 
syruping,  the  other,  a  chute  type  of  can  feed  to  take  the  empty  cans  for  filling  with 
liquid.  Discharge  disks  are  made  of  two  types;  the  finger  type  to  direct  connect  to 
high  speed  closing  machines,  and  the  disk  type  to  discharge  into  exhaust  boxes,  etc. 
These  machines  have  operated  over  two  hundred  cans  per  minute  without  spill. 

#  The  Berlin  Chapman  Fluid  Filler  and  Syrupers  are  made  in  seven,  ten,  fifteen 
and  twenty  valves  machines,  so  as  to  cover  a  wide  range  from  the  highest  speeds 
desirable  to  the  relatively  lower  speeds. 

#  Available  in  two  classes;  all  stainless  steel  or  nickel  or  of  bronze  tinned  and 
fittings.  Write  Berlin  Chapman  Co.,  Berlin,  Wisconsin. 


BERLIN  CHAPMAN 


BECAUSE  NO  TIME  LOST  FDR 
ADJUSTING  TROUBLESOME  FARTS 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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With  Canned  Foods  Distributors 

By**OBSERVER** 

Special  Correepondent  of  The  Caemmg  Trade 


FIGHT  SEGREGATION  CHARGE 

ITH  the  U.  S.  Maritime  Commission  concluding 
its  public  hearings  on  the  proposed  schedule  of 
segregation  charges  sought  by  the  intercoastal 
carriers  to  cover  shipments  of  canned  foods,  dried 
fruits,  and  other  items  of  freight,  wholesale  grocery 
interests  indicate  that  they  will  continue  their  opposi¬ 
tion  to  such  sorting  charges. 

The  current  proposal  provides  for  an  arbitrary 
segregation  charge  on  all  shipments.  This  is  opposed 
by  distributors  and  canners,  on  the  ground  that 
segregation  of  all  shipments  is  not  necessary,  with  the 
further  contention  that  such  a  charge  would  add  un¬ 
fairly  to  transportation  costs.  Transportation  charges, 
the  shippers  and  receivers  contend,  cover  the  movement 
of  goods  from  place  of  rest  on  dock  at  the  shipping 
point  to  the  place  of  rest  on  dock  at  destination  and 
other  handling  within  the  same  period,  with  wharfage 
and  handling  services  accessorial. 

Present  practice  of  the  steamship  lines  is  to  sort 
shipments  by  sizes,  variety  of  fruits,  etc.,  on  request 
of  the  shipper  or  receiver,  with  such  service  normally 
performed  at  the  point  of  unloading  of  the  cargo. 
Many  distributors,  however,  remove  practically  all  of 
their  intercoastal  shipments  of  canned  foods  and  other 
products  from  piers  by  lighters,  and  have  adequate 
facilities  at  their  own  warehouses  for  the  sorting  of 
such  cargo  on  arrival.  Under  the  carriers’  proposal, 
such  a  sorting  charge  would  be  arbitrarily  imposed  on 
all  shipments. 

“LOSS-LEADER”  ORIGIN 

RICE  consciousness  on  the  part  of  the  dealer, 
rather  than  price-minded  consumers,  are  to  blame 
for  the  prevalence  of  the  loss-leader  evil  in  the  food 
field,  it  is  suggested  by  the  National  Association  of 
Retail  Grocers  in  an  editorial  comment  on  this  subject 
in  the  current  issue  of  “National  Grocers’  Bulletin”,  the 
association’s  publication. 

“Too  long,”  says  the  association,  “have  retail  grocers 
concluded  that  the  great  American  public  considers 
price  first,  last,  and  always.  Too  long  have  grocers 
continued  to  sell  loss-leaders  and  ‘store  attraction’ 
items  with  the  thought  in  mind  that  the  consumer  must 
be  lured  into  the  store  by  some  price  bait. 

“The  American  woman,  who  buys  more  than  ninety 
per  cent  of  all  foods  and  groceries  purchased  by  the 
public,  is  not  the  one  who  is  price-minded.  It  is  the 
retailer  himself. 

“Consider  a  recent  survey  made  by  one  of  the 
nation’s  leading  research  bureaus.  The  interviewers 
followed  women  of  all  income  classes  into  their  homes 


after  purchases  had  been  made,  and  even  when  the 
customer  had  carried  the  merchandise  home,  and,  be¬ 
fore  she  had  removed  her  hat  and  coat,  she  could  not 
remember  the  price  of  any  single  item  in  the  entire 
bag  of  groceries. 

“This  was  interesting,  so  the  investigators  took  the 
cash  or  charge  slips  out  of  the  bags,  selected  the  items 
usually  called  loss-leaders,  and  asked  Mrs.  Housewife 
if  she  could  remember  the  price  paid  for  that  particular 
item.  In  no  single  case  could  she  remember  it. 

“These  investigators  then  went  into  the  pantry  to 
make  the  same  kind  of  a  survey.  In  the  well-stocked 
pantry,  or  in  the  meager  one,  not  once  in  the  course  of 
the  investigation  could  Mrs.  Housewife  remember  the 
price  she  had  paid  for  any  single  item  selected  off  the 
shelf. 

“Certainly  the  consumers  are  not  price-njinded,  but 
retailers’  advertising  indicates  that  they  still  believe 
Mrs.  Consumer  is  persuaded  to  make  her  purchases 
at  the  store  with  the  lowest  prices.” 

OPPOSE  FIXED  MARK-UP 

REAT  ATLANTIC  &  PACIFIC  TEA  COM¬ 
PANY  has  filed  suit  in  Minnesota,  and  obtained 
a  temporary  injunction,  to  restrain  the  State 
from  enforcing  its  recently-enacted  loss-leader  bill. 

The  chain  company,  in  its  petition,  said  in  part: 
“State  statutes  prohibiting  selling  goods  at  less  than 
cost  plus  a  minimum  mark-up  force  consumers  to  pay 
excessive  prices  on  staple  products  which  can  be 
handled  profitably  at  little  more  than  cost. 

“The  Minnesota  statute  provides  for  minimum  mark¬ 
ups  of  10  per  cent  on  merchandise,  with  provisions  in 
some  instances  for  15  per  cent.  It  carries  other  pro¬ 
visions,  including  a  rule  that  all  stores  owned  by  the 
same  interests  must  have  the  same  price  regardless  of 
locality.  A  fixed  mark-up  requirement  is  wrong,  in 
that  it  makes  no  allowances  for  individual  items  or  for 
varying  types  of  stores. 

“Staples,  such  as  bread,  sugar,  flour,  eggs  and  similar 
goods  which  turn  over  rapidly,  can  be,  and  frequently 
are,  sold  at  mark-ups  of  as  low  as  4  to  5  per  cent, 
whereas  high-price,  slow-moving  products  frequently 
carry  a  mark-up  of  20  per  cent  or  more  to  provide  a 
profit. 

“An  average  grocery  store,  in  the  Louisville  grocery 
survey,  conducted  by  the  Department  of  Commerce, 
carried  a  mark-up  as  low  as  6  per  cent  on  some  of 
the  staples  mentioned,  although  the  margin  on  other 
goods  was  much  higher. 

“Varying  costs  of  doing  business  in  neighborhood 
stores,  large  volume  establishments  in  well-populated 
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districts,  and  in  super-markets  also  are  left  out  of  con¬ 
sideration  in  the  minimum  mark-up  statutes.” 

Attacks  such  as  the  above  promise  to  become  more 
general  as  the  various  states  with  mark-up  provisions 
in  their  fair  trade  laws  begin  enforcement  activities 
under  these  statutes. 

While  there  is  some  merit  in  A.  &  P.’s  complaint  in 
the  Minnesota  case,  it  must  be  remembered  that  these 
minimum  mark-ups  are  intended  to  average,  and  to 
represent  the  lowest  cost  of  doing  business  of  the  most 
efficient  type  of  retail  food  store. 

The  model  statute  proposed  by  National  Food  and 
Grocery  Conference  Committee,  embodying  a  6  per 
cent  mark-up  at  retail,  with  provision  for  a  lower 
mark-up  if  a  retailer  can  show  a  lower  cost  of  doing 
business  than  this  figure,  seems  to  offer  an  ideal  solu¬ 
tion  for  current  moves  to  end  loss-leader  selling  and 
cover  operating  costs  of  retailers. 

SCOTT  viNER  COMPANY  has  issued  a  bulletin  on  their 
new  Viner  which  embodies  some  17  new  and  proven 
features.  The  Viner  is  portable,  weighs  approximately 
2,000  pounds  less  than  their  standard  viner,  is  of  steel 
in  construction,  with  built-in  steel  feeder.  It  is  ad¬ 
justable  to  meet  any  threshing  conditions  while  in  full 
operation.  The  Bulletin  will  be  mailed  upon  request 
to  the  company  at  540  West  Poplar  Avenue,  Columbus, 
Ohio. 
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FRESH  VERSUS  CANNED 

RESH  fruit  growers  are  showing  increased  anxiety 
over  the  strides  which  the  canning  industry  has 
made  in  developing  sales  of  canned  fruits  and  fruit 
juices,  it  is  indicated  by  an  address  this  week  by  J.  A. 
Irving,  president  of  the  California  Pear  Advisory 
Board,  before  a  growers’  meeting  in  San  Jose. 

“The  American  public,”  Mr.  Irving  said,  “is  learning 
to  eat  out  of  cans — ndt  only  to  eat,  but  also  to  drink 
out  of  them  as  can  be  seen  from  the  startling  figures 
on  production  of  canned  fruit  and  vegetable  juices. 

“Soft  fruits  and  vegetables  must  not  only  be  dis¬ 
played  in  stores  so  that  they  make  an  attractive 
appearance ;  they  must  be  reconditioned  during  the  day 
and  be  so  arranged  that  losses  from  handling  by 
customers  are  not  excessive.  In  the  case  of  Bartletts, 
housewives  do  tremendous  damage  by  puncturing  the 
skin  of  the  fruit  with  their  long  fingernails.  You  can’t 
blame  the  consumer  for  going  home  with  fruit  and 
vegetables  in  cans  rather  than  in  paper  bags. 

“But  the  California  fresh  Bartlett  pear  industry  is 
going  ahead  with  a  program  of  dealer  service  work 
designed  to  educate  the  retailer  in  the  proper  handling 
of  Bartlett  pears.  The  work  this  year  has  furnished 
ample  proof  that  the  correct  display  of  properly 
ripened,  good  quality  Bartletts  results  in  increased 
sales  of  from  200  to  600  per  cent.” 


cruiser — and  modemly  equipped  for  economical 
“streamlined”  production. 

It's  a  good  sized  plant,  too — larger  than  you 
might  suspect.  If  you're  ever  around  our  way — 
look  in  on  us.  You'll  find  a  warm  welcome  in 
the  heart  of  a  beautiful  canning  country  and  a 
canning  machinery  plant  well  worth  visiting. 


SKYSCRAPERS  are  conspicuous  by  their  ab- 
^  sence  in  lovely  old  Cedarburg — but  the 
Hansen  plant  would  excite  enthusiastic  approval, 
no  matter  where  it  was  located. 


The  place  wbare  Masterbuilt  Machinery  is  built 
is  as  trim  and  modem  as  the  newest  battle 


California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  1st  St..  San  Francisco,  Cal. 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COMPANY 
905  1st  Sec.  Bk.  Blda-,  Oarden.  Utah 
1955  1st  Avenue  S.,  Seattle,  Wash. 


Seaboard  Representative: 

WM.  T.  HOWETB,  Lewes.  Del. 
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“ BLOOD  TELLS” 

To  attain  the  highest  possible  We  here  illustrate  a  small  sec- 

germination  of  sweet  corn,  it  is  necessary  that  the  tion  of  our  Olivia,  Minnesota  Plant,  showing  steam 

seed  be  cured  in  such  a  manner  as  will  best  pre-  heating  system,  which,  together  with  controlled  air 

serve  the  proper  moisture  content.  circulation  accomplishes  the  desired  result. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Day  of  Better  Buying  Nearer — Some  Events  of  the  Week — Sub¬ 
standard  Peas  to  Be  Specialized — Quotations  on  No.  10 
Grapefruit  Juice. 

Merry  Christmas! — The  canned  foods  mar¬ 
ket  has  been  taking  a  holiday  for  quite  a  while 
now,  and  there  is  certainly  no  use  expecting 
activity  now  that  holiday-time  is  here.  Inventories 
will  soon  be  out  of  the  way,  and  if  they  do  not  show 
gaping  holes  in  places  where  canned  foods  stocks  should 
be,  all  of  us  have  been  kidding  ourselves.  Everywhere 
you  go  you  hear  that  the  buyers  will  be  forced  to  come 
into  the  market  for  more  stocks  early  in  the  new  year, 
and  they  cannot  all  be  wrong.  The  outlook  is  bright — 
for  better  buying  and  better  prices.  You  have  earned 
it,  and  you  will  get  it. 

Matters  of  interest  during  the  week  are:  the  vege¬ 
table  men  have  determined  to  prove  the  superiority  of 
fresh  (raw)  over  the  canned,  and  are  going  to  the 
scientists  to  back  their  arguments.  That  is  just  about 
the  finest  thing  that  could  happen  to  increase  the 
public’s  information  about,  and  cause  added  sales  of, 
canned  foods.  More  power  to  them;  and  if  they  will 
only  get  active  enough  in  stirring  up  this  question, 
canned  foods  will  soon  have  the  entire  market.  The 
only  reason  any  people  do  not  use  canned  foods  is 
because  they  do  not  know  the  truth  about  them:  how 
safe,  how  pure,  how  economical  they  are.  Whenever 
they  come  to  know  canned  foods  they  become  users. 
Make  no  mistake,  Mr.  Canner,  you  have  a  very  large 
field  yet  to  cultivate. 

Another  matter  of  interest  pertains  to  the  labeling 
and  selling  of  substandard  canned  peas.  Last  spring 
when  pea  canning  was  on,  and  everybody  realized  that 
there  would  be  a  large  proportion  of  substandard  peas, 
due  to  the  season,  we  urged  canners  to  brand  them  as 
they  were,  and  sell  them  as  bargains,  so  as  to  quickly 
remove  them  from  competition  with  real  standards. 
It  was  the  canners’  job  to  label  these  goods  so  that  the 
consumer  could  not  possibly  be  fooled ;  not  to  let  them 
out  to  junk  buyers  who  could  label  them  as  they 
pleased;  and  it  was  a  big  job,  and  a  hard  one — that  is 
a  hard  pill — ^for  any  canner  to  take.  They  would  rather 
try  to  fool  them ;  try  to  find  suckers.  But  all  they  have 
done  has  been  to  ruin  the  market  for  real  standard 
peas.  Today  the  market  plainly  shows  the  effects: 
good  standards,  backed  by  inspection  certificates,  bring 
75  cents  and  up;  the  others  621/2  cents  to  65  cents,  and 
they  ought  to  be  universally  priced,  as  bargains,  at  60 
cents,  and  gotten  rid  of. 


Burton  Proctor  &  Son,  well  known  brokers  at  Pres¬ 
ton,  Md.,  have  sent  a  lengthy  letter  of  explanation, 
along  this  line,  warning  canners  that  unless  such  peas 
are  labeled  with  the  McNary-Mapes  substandard  label 
they  will  be  seized;  that  many  seizures  of  the  kind 
have  already  taken  place,  and  even  more  are  in  the 
offing.  So  now  they  have  the  law  on  them.  These 
brokers  believe  that  an  established  market  can  be  made 
for  these  peas,  because  they  are  good  food,  and  as  they 
say :  “Will  be  accepted  by  all  buyers  at  the  retail  stores 
as  a  perfectly  wholesome  product,  no  different  from 
that  which  they  have  been  receiving  under  the  ordinary 
pea  label.”  They  further  believe  that  if  holdings  of 
these  peas  were  registered  with  them,  so  that  the  entire 
supply  now  on  hand  could  be  known,  that  they  could 
be  marketed  intelligently,  and  in  time  probably  get 
prices  raised  above  the  60  cent  limit.  More  than  that 
they  have  had  prepared  an  attractive  label,  showing 
the  substandard  legend,  but  with  a  panel  explaining 
to  the  consumer  buyer  just  what  the  peas  are,  and  they 
are  offering  to  supply  this  label  at  cost.  Canners  who 
own  such  peas  should  rally  under  the  banner  of  this 
brave  Knight,  the  first  of  his  kind  in  history,  and  if 
they  do  he  may  succeed  in  his  crusade.  And  we  be¬ 
lieve  that  all  buyers  would  welcome  the  service — a 
place  where  they  could  buy  the  cheap  canned  peas  they 
may  need,  and  at  the  right  price.  If  this  can  be  put 
over  it  will  rid  the  entire  canned  pea  market  of  a  very 
disturbing  influence,  a  blessing  to  pea  canners  and 
pea  buyers.  It  marks  a  new  departure,  and  let’s  hope 
it  may  mark  the  beginning  of  real  honesty  in  the 
labeling  of  all  canned  foods ;  the  dawn  of  common  sense 
in  selling,  i.  e.,  selling  canned  foods  for  exactly  what 
they  are,  honestly  and  above  board.  What  a  Christmas 
present  that  would  be!  That  is  all  that  is  needed  to 
bring  all  consumers  to  a  confident,  constant  and  in¬ 
creasing  use  of  canned  foods — ^the  removal  of  the 
guessing;  the  end  of  deceit,  and  the  tremendous  build¬ 
ing  up  of  demand  for  all  grades  of  canned  foods,  from 
the  lowest  quality  to  the  top  most  excellence.  All  the 
people  ever  wanted  to  know  was  “what  is  inside  of  the 
can,”  and  then  find  it  there  as  they  expected.  And  the 
users  of  private  labels  need  that  admonition  as  much, 
if  not  more,  than  the  canners.  Wouldn’t  you,  Mr. 
Canner  and  Mr.  Buyer,  regardless  of  the  years  you 
have  been  in  this  business,  feel  better  if  you  could 
walk  into  any  retail  store,  and  buy  any  can  of  food 
and  know  what  you  are  getting? 

Every  canner  and  every  experienced  buyer  knows 
what  is  the  actual  grade  of  the  goods  he  produces  or 
buys,  and  he  needs  no  official  grading  to  tell  him. 
Particularly  is  this  true  about  the  canner — he  knows 
the  grades  he  packs.  Outside  of  the  few  well  adver¬ 
tised  brands,  is  there  ever  a  sale  of  goods  to  a  buyer 
except  the  grade  is  stated? 
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Something  else.  We  are  reminded  that  lO’s  grape¬ 
fruit  juice  are  not  quoted.  Writes  a  reader: 

Eustis,  Florida,  December  14,  1937. 

The  Canning  Trade 
Baltimore,  Md. 

Gentlemen: 

We  should  like  to  see  some  quotations  in  your  journal  on 
No.  10  tins  of  grapefruit  juice  and  hearts  as  we  are  desirous 
of  knowing  the  market  on  these  No.  lO’s.  For  your  informa¬ 
tion  we  give  you  our  own  prices  on  No.  lO’s  as  follows: 

Per  Doz. 


Choice  and  better  grapefruit  hearts,  18  Brix  sugar....  $6.56 
Blended  orange  and  grapefruit  hearts  35/65,  18  Brix..  7.09 
Blended  orange  and  grapefruit  broken  slices  35/65,  16 

Brix .  6.03 

No.  1  Fancy  Grapefruit  juice,  18  Brix  sugar .  4.97 

No.  2  Choice  Grapefruit  juice,  16  Brix  sugar .  4.44 

No.  1  Grapefruit  juice,  unsweetened .  4.17 

No.  1  Fancy  blended  orange  and  grapefruit  juice,  18 

Brix  .  5.77 

No.  2  Choice  blended  orange  and  grapefruit  juice,  16 

Brix .  5.24 

No.  1  Fancy  orange  juice,  18  Brix .  5.39 

No.  2  Choice  orange  juice,  16  Brix .  5.13 

Fancy  solid  hand  packed  tomatoes .  5.50 

Standard  No.  1  hand  packed  tomatoes .  5.00 

Standard  okra  and  tomatoes .  5.50 

Standard  round  whole  wax  beans,  hand  packed .  5.77 

(May  and  June  delivery.) 


Blue  Lake  Canning,  P.  &  P.  Co. 

H.  E.  Wheeler, 

Vice-President  and  Manager. 

Merry  Christmas! 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

No  Change  to  Note — Buyers  Will  Be  in  Market  Early — Any 
Buying  May  Force  Advances — Pea  Prices  Indicate  the  Quality — 
Pressure  on  Corn — Some  Weakness  in  Beans — Fruits  Quiet. 

New  York,  December  17,  1937. 

“T'HE  SITUATION — Spot  trading  continued  to  dis¬ 
play  seasonal  dullness  in  the  canned  foods  market 
this  week,  with  distributors  interested  only  in  small 
lots  for  immediate  requirements.  Pricewise,  the  mar¬ 
ket  remained  unchanged  from  the  previous  week, 
although  reports  of  shading  on  firm  inquiries  persisted. 
In  general,  however,  the  industry  price  structure 
appears  sound. 

THE  OUTLOOK — Continued  quiet  over  the  re¬ 
mainder  of  the  year  is  indicated.  Reports  in  jobbing 
circles,  however,  indicate  that  distributors  will  be  in 
the  market  for  replacement  supplies  early  in  the  new 
year.  If  current  reports  are  borne  out  by  actual  de¬ 
velopments,  considerable  business  will  be  written  be¬ 
fore  the  big  Chicago  conventions  get  under  way, 
although  the  market  for  the  first  quarter  of  1938  will 
probably  shape  up  during  the  progress  of  the  con¬ 
ventions,  at  which  time  future  trading  on  1938  packs 
will  also  undergo  its  baptism  of  fire. 

TOMATOES — While  some  canners  are  evidently 
desirous  of  turning  tomato  holdings  into  cash  before 
the  close  of  the  year,  the  rank  and  file  of  the  canning 


fraternity  appear  inclined  to  stand  pat  on  the  present 
price  basis.  It  is  probable  that  any  real  buying  move 
would  result  in  an  immediate  strengthening  of  prices 
in  the  Tri-States,  and  the  same  probably  holds  true  of 
the  Midwest  as  well.  The  market  on  the  West  Coast 
is  definitely  firm,  with  canners  holding  85  cents  for 
standard  2V^s  in  puree  and  $1.25  for  fancy  solid  pack 
21/2S.  On  lOs,  standards  in  California  quote  at  $2.75 
to  $3.00,  with  solid  pack  at  $3.75  to  $4.25,  the  top  price 
in  each  instance  being  for  featured  brands. 

PEAS — Southern  packers  continue  to  quote  the 
market  for  standards  at  671/2  cents  and  upwards,  with 
fancy  siftings  holding  rather  firm.  In  the  Midwest, 
standards  are  still  available  at  65  to  671/2  cents  at 
canneries  on  some  lines,  with  full  quality  peas  of 
established  brands  commanding  75  cents  at  canneries. 
Trading  for  prompt  shipment  in  that  area  continues 
slow. 

CORN — Some  selling  pressure  has  developed  in  the 
South,  and  the  market  shows  a  weaker  tone.  Canners 
are  quoting  the  market  for  standards  nominally  at  an 
inside  of  65  cents  for  cream  style  corn.  Midwest 
canners  are  also  offering  prompt  shipment  standards 
at  this  figure.  Fancy  corn,  however,  appears  to  be 
holding  up  well  at  previously  prevailing  quotations, 
although  buying  interest  is  slow  at  the  moment. 

STRINGLESS  BEANS — Buyers  here  report  that  it 
is  not  difficult  to  do  business  on  standard  beans  at  con¬ 
cessions.  Southern  packers  are  quoting  the  market  at 
621/)  cents,  f.  o.  b.  canneries,  with  10s  at  $3.10  and  up¬ 
wards,  although  buyers  are  talking  60  cents  and  $3.00, 
respectively.  Offerings  of  fancy  beans,  however,  are 
not  so  plentiful  and  the  market  is  relatively  strong  on 
this  grade. 

CITRUS  PRODUCTS — Business  in  new  pack  grape¬ 
fruit  and  juice  has  continued  rather  quiet,  following 
the  early  shipment  business  booked  last  month.  Dis¬ 
tributors  are  studying  reports  indicating  record  citrus 
production  and  checking  up  on  more  recent  advices 
regarding  crop  damage  by  frosts  in  the  South.  Canners 
currently  are  offering  fancy  sections  from  the  new 
pack  at  $1.00,  with  juice  ranging  from  77 1/0  cents  for 
the  unsweetened  to  80  cents  for  sweetened,  these  quota¬ 
tions  covering  No.  2  tins. 

CALIFORNIA  FRUITS— There  have  been  no  fur¬ 
ther  developments  of  general  interest  in  the  canned 
fruit  situation  on  the  Coast.  Buyers  here  are  standing 
pat  on  current  stocks,  and  virtually  no  interest  is 
shown  in  offerings  for  Coast  shipment.  In  the  mean¬ 
time,  however,  prices  in  California  appear  to  be  holding 
steady,  and  it  is  evident  that  packers  have  reached  an 
accord  of  some  nature  on  cling  peaches.  Jobbers  are 
awaiting  the  outcome  of  this  and  other  control  pro¬ 
posals  before  taking  action  in  the  direction  of  replace¬ 
ment  buying  of  fruits  for  shipment  early  in  ’38. 

SALMON — Prices  are  unchanged  in  the  salmon 
market  this  week,  and  reports  from  Seattle  indicate  a 
rather  quiet  movement  of  stocks  into  distributing 
channels.  Canners  continue  optimistic  on  the  price 
outlook,  however,  and  look  for  an  upswing  in  demand 
immediately  after  the  turn  of  the  year,  when  jobbers 
are  expected  to  order  forward  supplies  for  the  Lenten 
season. 
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EXPORTS — Recent  curtailment  in  export  buying  of 
canned  fruits  on  the  West  Coast  is  reportedly  causing 
canners  in  California  and  the  Northwest  concern. 
England,  normally  a  large  buyer  of  canned  fruits,  is 
reported  to  have  materially  slackened  her  buying 
operations  recently.  Whether  this  indicates  deferred 
demand,  or  the  diversion  of  this  normal  business  to 
Australia  and  other  British  dominions  is  a  question 
that  is  at  present  unanswered. 

SELF-SERVICE  SALES — Several  of  the  large 
chains  operating  in  the  metropolitan  New  York  area 
are  going  in  rather  heavily  for  self-service  operations 
in  many  of  their  retail  units.  This  is  particularly  true 
of  A.  &  P.  and  the  Bohack  chain.  It  is  reported  that 
this  type  of  operation  has  resulted  in  a  substantial 
sales  increase,  particularly  in  the  case  of  canned  foods. 
Labor  and  other  savings  incidental  to  self-service 
operation  enable  the  chains  to  offer  canned  foods  at 
prices  considerably  under  those  quoted  by  competing 
service-type  units. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Better  Sentiment  in  Canned  Foods — Vegetable  Market  Very 
Dull — Evaporated  Milk  Prices  Will  Be  Higher — Salmon  Prices 
Firm — ^The  A.  &  P.  Case — Old  Timer  Going  South. 

Chicago,  Ill.,  December  17,  1937. 

ENERAL  MARKET — A  better  sentiment  seems 
to  be  developing  in  canned  foods.  The  trade 
feeling  has  improved  and  the  extreme  nervous¬ 
ness  over  the  large  packs  of  the  past  year  has  appar¬ 
ently  spent  its  force. 

Everyone  seems  to  think  that  an  increased  trade 
interest  can  be  expected,  if  not  immediately  after  the 
turn  of  the  year,  then  during  the  latter  part  of 
January  and  February. 

TOMATOES — There  are  no  changes.  The  market 
is  not  being  supported.  Everyone  realizes  that  is  only 
normal  for  this  time  of  the  business  year.  The  fact 
that  there  has  been  little  or  no  distressed  selling  is  the 
real  feature  of  the  situation. 

Some  No.  10  tin  extra  standard  tomatoes  have  been 
sold  at  a  price  range  of  $3.35  to  $3.50,  f.  o.  b.  Indiana 
factory.  These  were  wanted  for  State  and  other  in¬ 
stitutional  bids.  No.  10  standard  are  available  at 
$3.25,  factory. 

PEAS — With  can  prices  announced  for  1938,  the 
pea  packer  seems  more  determined  than  ever  to  hold 
for  a  reasonable  price  basis.  Wisconsin  canners  are 
certainly  not  going  to  be  able  to  have  peas  produced 
for  them  next  year  for  any  less  money  than  the  past 
season.  In  fact,  some  of  them  say  that  it  will  be 
necessary  to  either  grant  definite  guarantees  or  pay 
their  growers  more. 

Meanwhile,  the  market  is  drifting  along  with  little 
or  no  action. 


CORN — A  few  Iowa  canners  raised  a  little  rumpus 
the  other  week,  but  that  seems  to  have  quieted  down 
with  the  result  that  very  few  sellers  in  that  State  can 
now  be  found  willing  to  confirm  No.  2  standard  at  less 
than  671/2  to  70  cents,  factory.  A  few  lots  in  Indiana 
and  Ohio  are  available  at  65  cents,  but  persistent  efforts 
on  the  part  of  some  of  the  raiders  to  buy  for  less  have 
failed. 

No.  10  corn  seems  to  be  in  scant  supply  and  the  bids 
referred  to  above,  all  carried  No.  10  corn. 

EVAPORATED  MILK — The  market  is  more  than 
firm  and  most  of  the  independents  have  withdrawn 
completely.  The  opinion  is  growing  that  prices  will 
be  higher  immediately  after  the  turn  of  the  year.  The 
going  market  today  is  $3.05  delivered  for  tails. 

GREEN  AND  WAX  BEANS — Nothing  new  to  re¬ 
port  here.  The  market  is  stagnant  with  the  prices 
previously  quoted  in  this  column  holding  firm. 

SAUER  KRAUT — ^With  good  old  winter  time  pre¬ 
vailing  in  most  sections  of  the  U.  S.  A.,  the  demand 
for  sauer  kraut  has  increased.  Our  trade  report  a 
much  better  consumer  interest.  No.  21/^  fancy  kraut 
is  quoted  at  85  cents,  factory,  in  Wisconsin,  Illinois 
and  Michigan. 

PUMPKIN — Those  who  ought  to  know,  claim  that 
quite  a  sizable  pack  was  recorded  this  year  but  if  it 
was,  spot  stocks  today  are  very  closely  cleaned  up 
among  the  canners.  No.  10  tins  particularly  are  scarce. 
Now  and  then  a  low  priced  lot  of  extra  standard  quality 
is  quoted,  mostly  in  No.  2  tins  at  50  to  55  cents,  factory. 
No.  21/^  tins  are  much  firmer  and  range  from  70  cents 
to  85  cents. 

CALIFORNIA  FRUITS — Little  business  is  being 
booked  and  brokers  report  great  difficulty  in  completing 
even  pool  cars  for  shipment  last  few  days  the  present 
month. 

Meanwhile,  the  trade  as  a  whole  are  awaiting  definite 
data  re :  the  peach  control  which,  reports  say,  is  prac¬ 
tically  completed. 

Opening  prices  on  1937  packing  as  named  last  sum¬ 
mer  are  the  bottom  basis. 

PACIFIC  NORTHWEST — The  canners  in  Oregon 
and  Washington,  judging  from  lists  that  your  reporter 
has  seen  in  various  brokers  offices  are  not  carrying 
heavy  stocks. 

Among  the  Chicago  trade,  pears  seem  to  have  been 
moving  of  late  in  a  more  encouraging  manner  than 
peaches.  The  pear  market  is  very  firm  with  No.  2V^ 
choice  now  held  at  the  $1.70,  upward,  f.  0.  b.  Coast, 
depending  upon  the  counts. 

THE  FISH  LINE — Salmon  is  quiet,  but  with  the 
large  factors  in  Seattle  guaranteeing  against  decline, 
a  more  stable  feeling  is  being  developed.  Shrimp  is 
selling  even  at  the  higher  range  of  prices  that  have 
ruled  the  past  six  months.  Tuna  is  coming  through 
from  Southern  California  regularly.  The  entire  fish 
line,  while  quiet,  does  not  show  any  signs  of  a 
“recession”. 

THE  OLD  TIMER — (Continued  from  last  week  and 
outlining  a  conversation  by  Old  Timer  on  October  27th 
last,  at  his  home  in  a  suburb  of  Chicago) . 
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“Now  that  I  have  got  that  off  my  chest,  want  to  tell 
you  that  I’m  not  going  to  spend  the  winter  here  and 
I’ll  be  deprived  of  those  weekly  visits  of  yours,  Illinois. 
The  daughter  has  made  up  her  mind  that  we  are  going 
South  and  so  between  now  and  the  holidays,  don’t 
know  just  how  soon,  she  and  I  will  be  motoring  down 
to  Florida.  The  daughter  has  leased  a  house  at  St. 
Petersburg  for  the  winter.  We  will  have  our  car  there 
and  that  will  give  me  an  opportunity  of  motoring 
around,  calling  on  several  of  the  canners  in  Florida. 

I  don’t  know  a  lot  of  those  newcomers,  but  there  are 
two  or  three  old  ones.  There  is  Ralph  Polk,  for 
example,  I  remember  his  father.  And  they  had  a  chap 
with  them  for  a  long  number  of  years  by  the  name  of 
Abe  Stanton.  I  don’t  know  whether  they  would  know 
me  or  not,  but  I  might  drop  in  and  say  ‘hello’  and  see 
if  they  do.  The  house  at  St.  Petersburg  though  will 
have  the  latchkey  on  the  outside  and  if  you  come  down, 
don’t  fail  to  let  us  know  and  be  sure  and  see  us.” 

And  so  once  again — Old  Timer  and  your  reporter 
said  Auf  Wiedersehen. 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Scarce — “The  Shrimp  Bowl” — Cold  Weather  Helping 
Oyster  Business — Greetings  From  the  South. 

Mobile,  Ala.,  December  16, 1937. 

MERRY  CHRISTMAS  TO  ALL 

HRIMP — The  large  shrimp  seem  to  have  abandoned 
this  coast  and  only  the  small  and  medium  shrimp 
are  available,  and  these  in  small  quantities. 
Whatever  the  habits  of  the  shrimp,  they  have  never 
been  definitely  established,  but  the  U.  S.  Bureau  of 
Fisheries  is  making  some  efforts  along  this  line  now. 
The  demand  for  shrimp  continues  slack,  which  is  the 
condition  every  year  at  this  time. 

Oysters  are  a  popular  food.  There  is  no  Thanks¬ 
giving  nor  Christmas  without  oysters  and  turkeys. 
More  oysters  and  turkeys  are  consumed  in  November 
and  December  than  in  all  the  other  months  put  to¬ 
gether.  Canned  oysters  make  an  excellent  dressing 
for  turkey  or  chicken. 

Large  packers  are  quoting  canned  shrimp  at  $1.50 
per  dozen  for  No.  1  medium  and  $1.60  for  large. 

SHRIMP  BOWL — You  have  heard  of  the  Rose  Bowl 
in  California,  and  the  Sugar  Bowl  in  New  Orleans,  but 
you  have  never  heard  of  the  Shrimp  Bowl  in  Biloxi 
and  here  it  is.  The  Mobile  Register  has  this  to  say 
about  it: 

“Biloxi,  Miss. — Biloxi  defeated  Pascagoula  12  to  0  in 
the  first  annual  ‘Shrimp  Bowl’  football  game  played 
here  this  afternoon  for  the  benefit  of  the  doll  toy 
fund  in  Biloxi,  and  the  Elks  charity  fund  of  Pascagoula, 
before  a  crowd  of  750  spectators. 

The  Biloxians  outclassed  the  Pascagoula  razzle- 
dazzle  team  during  the  four  quarters.  A  return  match 
will  be  played  in  Pascagoula  next  year.  Pascagoula 
was  represented  by  the  Pascagoula  High  School  Band 


and  a  large  number  of  spectators.  A  substantial  sum 
was  realized  from  the  contest. 

Mayor  Louis  Braun  kicked  off  first-half.  Mayor 
Frank  Canty  kicked  off  second-half.” 

OYSTERS — The  weather  is  cold  and  oysters  im¬ 
proved,  so  the  oyster  business  is  moving  in  good  shape, 
and  when  these  lines  are  read,  we  will  be  in  Christmas 
week — the  peak  of  the  oyster  season. 

Unless  bad  weather  sets  in,  dealers  of  this  section 
look  for  a  big  Christmas  oyster  business.  Already  a 
good  volume  of  business  has  been  booked  and  orders 
keep  coming. 

Production  has  been  somewhat  handicapped  on 
account  of  the  cold  weather,  but  it  has  warmed  up  some 
this  week,  the  average  temperature  so  far  this  week 
has  been  around  52  degrees. 

However,  no  matter  if  production  stops  altogether, 
no  turkey  need  go  without  oyster  dressing,  because 
canned  oysters  can  be  had  from  your  grocer,  and  no 
pantry  is  complete  without  a  few  cans  of  canned 
oysters.  They  are  ready  to  go  in  the  turkey  with  the 
other  dressing  when  poured  out  of  the  can,  hence  it  is 
quick,  economical  and  delicious  to  put  in  dressing. 

The  sea  food  canneries  are  getting  their  plants  in 
readiness  for  the  canning  of  oysters,  which  will  start 
after  New  Years. 

The  price  of  canned  oysters:  $1.05  per  dozen  for 
four  ounce;  $1.10  for  five  ounce;  $2.10  for  eight  ounce, 
and  $2.20  for  ten  ounce,  f.  o.  b.  factory. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

The  Big  Storm — Busy  Shipping  Before  Year’s  End — Paste 
Makers  Adopt  Marketing  Plan — ^Tomato  Sales  Confined  to 

Local  Territories — Fruit  List  Badly  Broken — Growers  do 
Business  in  Convention. 

San  Francisco,  December  16, 1937. 

Big  storm — a  storm  of  almost  unprecedented 
severity  swept  the  State  during  last  week  causing 
damage  estimated  at  several  million  dollars  and 
halting  transportation  by  water,  rail,  motor  and  air 
routes  for  a  time.  Thousands  of  acres  of  fertile  farm 
lands  were  flooded  but  damage  to  crops  was  light  as 
harvesting  was  largely  at  an  end.  The  rich  delta  dis¬ 
trict  in  the  Sacramento  and  San  Joaquin  Valleys,  which 
usually  bear  the  brunt  of  California’s  floods,  escaped 
damage,  the  heaviest  losses  having  been  sustained  by 
communities  in  the  mountain  districts.  The  storm 
broke  a  long  dry  spell  in  the  southern  part  of  the  State 
and  damage  there  was  confined  largely  to  the  havoc 
played  by  wind  and  wave  along  the  coast.  The  preci¬ 
pitation  to  date  is  far  ahead  of  normal  in  the  northern 
half  of  the  State  and  is  close  to  normal  in  the  southern 
section. 

MARKET — The  canned  foods  market  continues  very 
quiet  and  little  real  activity  is  now  expected  until  after 
the  first  of  the  year.  In  the  meantime,  efforts  are 
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being  centered  largely  on  getting  shipping  instructions 
on  orders  specifying  shipment  before  the  end  of  the 
year  and  getting  the  goods  under  way.  Reports  that 
are  available  indicate  that  there  has  been  a  good  move¬ 
ment  of  goods  out  of  wholesale  stocks,  with  retailers 
likewise  doing  a  good  business.  The  general  feeling  is 
that  replacements  cannot  long  be  deferred. 

PASTE — Packers  of  tomato  paste  have  adopted  a 
marketing  plan  which  promises  to  place  this  branch 
of  the  canning  industry  in  a  more  stable  condition  than 
it  has  been  in  for  some  time.  Prices  have  been  with¬ 
drawn  for  the  time  being  and  no  selling  is  being  done, 
packers  being  concerned  only  with  making  deliveries 
on  contracts  already  made.  Fully  85  per  cent  of  the 
1937  pack  has  been  sold,  according  to  a  check  of  sales 
contracts,  and  there  was  virtually  no  holdover  from  the 
previous  year.  Packers  made  heavy  early  sales,  in 
many  instances,  and  at  prices  lower  than  conditions 
warranted,  but  not  a  few  buyers  have  declined  to 
accept  deliveries.  Some  have  made  sales  at  less  than 
the  prices  they  have  contracted  to  pay,  hoping  to  beat 
prices  to  still  lower  levels.  Tomato  paste  packers  have 
called  the  bluff,  as  it  were,  and  are  giving  buyers  the 
alternative  of  taking  the  goods  at  the  contract  price  or 
doing  without  them.  At  this  writing,  not  a  case  of 
tomato  paste  can  be  purchased  from  first  hands  here. 
If  buyers  want  the  goods  they  can  give  shipping  in¬ 
structions  on  contracts  already  placed.  What  are  con¬ 
tracts  for,  if  not  to  be  fulfilled  ? 

TOMATOES — The  expected  revival  of  interest  in 
canned  tomatoes  and  tomato  juice  has  not  made  its 
appearance  and  most  of  the  sales  being  made  are  for 
local  distribution.  Standards  are  more  uniform  in 
price  than  are  solid  pack,  with  most  quotations  almost 
identical  as  between  packers.  These  are  largely  621/2 
cents  for  No.  Is,  721/4  cents  for  No.  2s,  871/4  cents  for 
No.  2V^s,  and  $2.85  for  No.  10s.  An  Oakland  canner 
was  reported  to  be  still  operating  on  tomatoes  from  the 
Watsonville  district.  The  recent  rain  will  doubtlessly 
put  an  end  to  any  harvesting  for  canners  or  the  fresh 
market. 

FRUITS — Some  new  fruit  lists  will  be  brought  out 
the  first  of  the  year  and  a  feature  of  these  will  be  the 
number  of  items  no  longer  available.  Without  doubt, 
there  is  plenty  of  canned  fruit  to  be  had,  but  buyers 
will  not  be  able  to  get  every  grade  and  every  size.  The 
pineapple  list  is  already  quite  limited,  some  items  in 
peaches  are  out  of  first  hands  and  the  new  lists  will 
show  this  is  also  true  of  apricots,  cherries  and  pears. 

SARDINES — The  catch  of  sardines  continues  light, 
with  fishermen  unable  to  operate  during  much  of  the 
past  week  because  of  storms.  Some  packers  are  making 
no  efforts  to  book  business  until  the  size  of  the  pack 
can  be  estimated  more  closely.  No.  1  ovals  do  not  seem 
available  at  less  than  $3.25  a  case. 

GROWERS — The  seventieth  annual  convention  of 
the  Fruit  Growers  and  Farmers  of  California  was  held 
at  San  Jose,  December  6  to  8,  with  a  large  attendance. 
The  program  covered  the  wide  range  from  milk  to 
canning  fruits  and  field  crops  to  legislation.  Numerous 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 


*'It  has  everything  with  half  the  parts^' 


WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 
Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTBIBUTOBS — A.  E.  Bobina  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Byder  Company,  Inc.,  Niagara  Falla,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wla.;  Willard  Machinery  Company,  Loa  Angelea, 
Calii.;  Ihincan  Equipment  &  Supply  Co.,  Seattle,  Waah. 

CANADIAN  DISTBIBUTOB — ^The  Brown  Bogga  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOBEIGN  DISTBIBUTOB — Ateliers  de  Conatructlon  E.  Lecluyae,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


Canning  Machinery  for  the 
Discriminating  Buyer 

Complete  Plants  for 

Peas,  Tomatoes,  Citrus  Fruits, 
Sea  Foods,  etc. 

Write  for  catalog 

A.  K.  ROBINS  &  CO.,  Inc. 

701  E.  LOMBARD  ST.,  BALTIMORE,  MD. 


28 


THE  CANNING  TRADE 


December  30, 193t 


affiliated  organizations  met  at  San  Jose,  during  the 
week,  attracting  farmers  and  State  and  Federal  officials 
from  many  fields. 

Of  special  interest  to  deciduous  fruit  growers  was  a 
session  presided  over  by  A.  J.  McFadden,  president  of 
the  State  Agricultural  Prorate  Commission.  Edson 
Abel,  secretary  of  the  commission  spoke  on  “Proration 
Programs”,  with  an  open  forum  that  brought  out  ex¬ 
pressions  of  opinion  both  for  and  against  the  plan. 
The  canning  industry  had  its  inning  when  W.  J. 
Edinger,  manager  of  the  California  Canning  Peach 
Association,  spoke  on  “Cling  Peach  Marketing”,  out¬ 
lining  the  results  of  the  past  year  when  growers 
received  $40  a  ton  for  their  crops,  against  $30  the 
previous  year.  Preston  McKinney,  of  San  Francisco, 
vice-president  and  secretary  of  the  Canners  League  of 
California  and  member  of  the  State  Prorate  Commis¬ 
sion,  spoke  from  the  standpoint  of  the  packer. 

The  business  sessions  were  largely  given  over  to 
discussions  on  the  growing  and  marketing  of  crops, 
but  the  Resolutions  Committee  ventured  into  politics 
and  many  of  the  resolutions  it  offered  had  to  do  with 
subjects  by  no  means  confined  to  farming.  Measures 
adopted  were  recommendations  that  farmers  boycott 
cities  where  labor  interferes  with  the  delivery  of  farm 
products ;  opposing  the  passage  of  the  wages  and  hours 
bill  being  considered  by  Congress;  opposing  the  six- 
hour  day  bill  for  railroads  now  before  Congress ;  oppos¬ 
ing  the  closed  shop  for  farm  labor;  advocating  repeal 
of  the  National  Labor  Relations  Act ;  opposing  the  pro¬ 
posed  increase  in  freight  rates,  and  opposing  the  idea 
of  a  Unicameral  Legislature  for  California.  Favored 
was  the  purchase  of  at  least  one  million  sacks  of  beans 
by  governmental  agencies;  federal  aid  for  the  produc¬ 
tion  of  rubber  from  the  guaynle  plant ;  federal  aid  for 
publishing  the  results  of  peach  research  at  the  experi¬ 
mental  grounds  at  Palo  Alto,  and  for  appropriations  by 
Congress  for  studying  possible  uses  for  farm  waste  and 
surpluses. 

• 

PENNSYLVANIA  MISBRANDING  LAW 

(Continued  from  page  10) 

under  distributor’s  labels,  the  list  of  the  full  code  marks 
or  of  a  part  of  the  code  marks  used  in  the  particular 
shipment.  A  file  of  these  invoices  will  serve  as  the 
distributor’s  records. 

The  Act  makes  it  unlawful  to  sell,  offer  for  sale,  or 
have  in  possession  with  intent  to  sell,  IN  THE  STATE 
OF  PENNSYLVANIA,  any  canned  foods  which  are 
misbranded  because  not  labeled  and  marked  in  the 
manner  prescribed  above. 

Any  canners  having  problems  arising  under  this 
statute  are  invited  to  communicate  with  the  Associa¬ 
tion. 

“Why  are  you  so  downhearted?” 

“I’m  the  unluckiest  man  in  town.  I  followed  a  man 
for  ten  blocks  for  a  good  cigar  butt  and  then  be  threw 
it  off  the  bridge.” 
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throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compedium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets  and  other  neces¬ 
sary  references.  Price  $1.00. 

THE  CANNING  CLAN— Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487 pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning— A.  W.  Bitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

857  pages.  Price  $7.00 

THE  CANNING  TRADE 

BALTIMORE  20  S.  Gay  Street  MARYLAND 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  ,  .  . 

all  sizes  of  cans. 

SAFE  -  T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continned 


ASPARAGUS 

White  Coloeeal.  No.  2^ . . 

Large,  No.  2%......^ . . 

Medium,  No.  2^ . — .... 

Green  Mam.,  No.  2  ro.  cans.... 

Medium.  No.  1  talL . . 

Large,  No.  2 . . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  aq . 

Green  Mam.,  No.  1  aq . . 


Eaatem  Central 

Low  High  Low  High 


Fancy  Whole  Green,  No.  2........ 

No.  10  . 

Ex.  Std.  Whole  Green.  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2. ............ 

No.  10  . 

Elx.  Std.  Cut  Wax,  No.  2 . 

No.  10  . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2. _ 

No.  10  .  — 

Std.  Whole  Wax,  No.  2 . 

No.  10  .  — 

Red  Kidney,  Std.,  No.  2 . < 

No.  10  .  3.: 

LIMA  BEANS 


No.  2  Tiny  Green .  1.60  . 

No.  10  . 

No.  2  Medium  Green .  1.35  . 

No.  10  . 

No.  2  Green  &  White .  1.00  . 

No.  10  . .  5.60  . 

No.  2  Fresh  White . 80  .9V, 

No.  10  . .  4.60  . 

No.  2  Soak^ . 62^  .75 


Whole,  No.  2 . 

No.  2\4  . . 

No.  10  . . 

Std.  Cut.  No.  2.. 
No.  2>^  . 


No.  10  . .  2.70 

Ex.  Std.  Cut.  No.  2 . . . 

No.  2%  . . 

No.  10  . . 

Std.  Sliced,  No.  2 . .76 

No.  2%  . . 96 

„No.  10  .  3.76 

Ex.  Std.  Sliced,  No.  2 . 

No.  10  . . 


Std.  Sliced.  No.  9 

. .  .76 

No.  10  . 

.  8.60 

4.26 

Std.  Diced.  No.  2 . 

— . 66 

.76 

No.  10  — . 

.  3.00 

3.76 

peas  and  carrots 

std.  No.  2 . 

.70 

Fancy  No.  2 . . 

. 90 

1.10 

2.10 

2.10 

2.60 

2.60 

Green  Cuts  and  Tips,  28 . 

1.80 

1.80 

2.00 

2.10 

Green  Cuts  and  Tips,  10s.......... 

8.25 

8.26 

1.16 

1.16 

BAKED  BEANS 

16  oz . — . 

.46 

.66 

.62y2 

.56 

No.  2%  . . 

.75 

1.00 

.86 

.90 

No.  10  . 

3.25 

4.25 

3.00 

3.26 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2............ 

1.00 

1.05 

1.10 

1.15 

No.  10  . - 

6.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.76 

.90 

.90 

1.06 

No.  10  . . 

3.50 

4.25 

4.60 

Std.  Cut  Green,  No.  2 . 

.66 

.70 

.80 

.90 

No.  10  . 

3.25 

3.26 

4.00 

4.25 

1.00  1.10 

4.76  6.00 

.96  1.00 

.  4.60 


.67%  .76 
3.36  3.75 


.92%  1.00 


.90  1.00 

3.76  4.60 


.77%  .80 
3.00  3.26 


.72%  .75 


.70  .70 

2.76  3.00 


West 

Coast 

Low 

High 

2.96 

8.06 

3.06 

3.16 

2.96 

8.06 

2.76 

2.86 

2.76 

2!i6 

2.86 

2.96 

2.76 

2.86 

2.66 

2.76 

2.60 

2.60 

1.20  1.26 

6.00  . 

.90  . 


.  1.10 

1.20  1.26 


CORN — Wholegrain 


Bhc.  Std.  No.  2 . . 

No.  10  _ _ 

Std.  No.  2 . . . 

No.  10  . . 

White,  Ex.  Std.  No.  2......_.. 


Std.  No.  2 . 

No.  10  . . 

Shoepeg,  Fancy  No.  2.. 

No.  10  . . . . 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . 


CORN — Creamatyle 

Yellow,  Fancy  No.  2.. 

No.  10  . 

Ex.  Std.  No.  2 _ 


Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2.. 


Ex.  Std.  No.  2., 

No.  10  . 

Std.  No.  2 _ 


Std.  Split,  No.  1,  Tall.. 

No.  2%  _ 

No.  10  . . 


MIXED  VEGETABLES 


Fey.,  No.  2.. 

No.  10  „„ 
Std.,  No.  2.. 
No.  10  .... 


No.  2  Fancy  Sweets,  2a„........ 

No.  2  Fancy  Sweets,  3s....—.. 

No.  2  Fancy  Sweets,  43 . 

No.  2  Fancy  Sweets,  68 . 

No.  2  Ex.  Std.  Sweets,  2s — 
No.  2  Ex.  Std.  Sweets,  3s — 
No.  2  Ex.  Std.  Sweets,  48.... 
No.  2  Ex.  Std.  Sweets,  6s.... 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  2s — — .. 

No.  2  Std.  Sweets,  3a . 

No.  10  Std.  Sweets,  38 . 

No.  2  Std.  Sweets,  48 . . — 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  6s....—.. 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey,  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is.... 
No.  2  Ex.  Std.  Alaskas.  2s.... 
No.  2  Ex.  Std.  Alaskas,  3s.... 
No.  10  Ex.  Std.  Alaskas,  3s.. 
No.  2  Ex.  Std.  Alaskas,  4s.... 
No.  2  Ehc.  Std.  Alaskas,  68.... 

No.  2  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  68 . 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . 

Soaked,  28  .................................. 

Blackeye,  2s,  Soak^ . . 

lOs  . . . 


Fancy,  No.  2 . 

No.  2% . 

No.  8  . 

No.  10  . . 

SAUER  KRAUT 

Fancy,  No.  2 . 

No.  2%  . 

No.  8  . 

No.  10 . . 


Fancy.  No.  2.. 
No.  2%  ...... 

No.  10  _ 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fr.  Limas. 
Triple,  No.  2 . . . . 


Low  High 

Low  High 

.90 

1.05 

.95 

1.06 

6.60 

6.00 

6.60 

,86 

1.00 

.90 

4.60 

.80 

.90 

.90 

4.60 

.70 

.76 

.90 

1.00 

.76 

.87% 

6.00 

.70 

.76 

.90 

1.10 

.86 

.90 

4.76 

6.00 

.82% 

.90 

.80 

.86 

4.60 

4.50 

4.60 

.75 

.86 

L16 

.82% 

.96 

4.60 

.72% 

.80 

.70 

.86 

4.25 

4.25 

4.60 

.65 

.72% 

.67% 

.721 

3.70 

.75 

.85 

.57% 

...... 

2.00 

2.36 

.80 

.85 

4.00 

4.50 

West  Coast 
Low  High 


1.30 

1.60 

1.35 

1.46 

1.16 

1.40 

1.25 

1.40 

1.10 

1.25 

1.16 

1.30 

1.06 

1.16 

1.06 

1.25 

1.10 

1.26 

1.20 

1.80 

1.00 

1.10 

1.10 

1.16 

.96 

1.10 

1.00 

1.06 

.90 

1.00 

1.00 

1.06 

.90 

1.16 

6.60 

6.76 

TM  — - 

... 

.86 

1.00 

1.10 

i.ie 

6.00 

6.26 

6.00 

6.26 

.86 

1.00 

.90 

1.00 

4.26 

4.76 

4.76 

6.00 

.80 

.90 

.90 

.96 

4.26 

4.76 

4.26 

4.60 

1.36 

1.60 

1.40 

1.60 

1.26 

1.60 

1.30 

1.45 

1.20 

1.30 

1.20 

1.30 

1.16 

1.26 

1.26 

1.30 

1.10 

1.10 

1.30 

1.20 

1.30 

1.06 

.90 

1.06 

1.10 

1.20 

6.00 

5.60 

.86 

.90 

1.06 

1.10 

1.00 

1.06 

.76 

.90 

.90 

1.00 

4.26 

4.60 

4.60 

4.76 

.70 

.70 

.80 

.85 

.90 

4.00 

3.76 

4.00 

4.25 

4.60 

.76 

.80 

.90 

4.00 

4.60 

.70 

.67% 

.76 

.90 

.96 

.50 

.65 

.60 

.67% 

.60 

2.76 

3.50 

.70 

3.60 

— 

— 

.60 

.70 

.76 

1.16 

.62% 

.90 

.76 

.86 

2.60 

8.26 

£60 

£76 

.77% 

.70 

.72% 

.80 

.95 

.86 

.87% 

.96 

3.10 

2ji5 

£86 

806 

.86 

.66 

.70 

1.07%  1.12% 

1.00 

.90 

1.00 

1.36 

1.40 

3.00 

3.25 

4.20 

4.36 
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SWEET  POTATOES 

Std..  No.  2  Dry  Pack - 

No.  2V4  . . 

No.  8  . 

No.  10  . . 

Std..  No.  2,  Syrup  Pack... 

No.  2%  . . 

No.  8  . 

No.  10  . . 

TOMATOES 

Fancy,  No.  2........ . . 

No.  2%  . . . 

No.  8  - 

No.  10 


ButAni 
Low  Hish 


Oantral 
Low  Hish 


.70 

.86 


.70 

.87% 


2.76  3.00 

.76  _ _ 

.97%  .97% 


8.26  8.26 


.90 

1.16 


Ex.  Std..  No.  1.. 

No.  2  . 

No.  2%  . 

No.  8  . . 

No.  10  . . 


Std..  No.  1 - 

No.  2  . - 

No.  2%  - - 

No.  8  . 

No.  10  . . 

TOMATO  PUREE 

Std..  No.  1.  Who.  St.  1.04.. 

No.  10  . . - 

std..  No.  1,  Trim  1.086 - 

No.  10  . 

TOMATO  JUICE 

No.  1  . - . 

No.  2  . — . — 

No.  10  . — 

turnip  GREENS 

No!  2%".".’.!!. - 

No.  10  - - - 


.72%  .76 
1.07%  1.26 
1.16  1.20 
8.40  8.60 

.42%  .60 

.62%  .70 
.97%  1.00 
1.06  1.16 
3.10  3.10 


.42% 

3.26 

.40 

3.00 


.60 

.76 

1.00 


1.10 

1.40 


.66 

.86 

1.16 


8.40  3.76 


.40 

.66 

2.60 


.76 

1.06 

8.76 


.46 

.70 

8.00 


8.76 


Canned  Fruits 


apples 

No.  10,  water . . 

No.  10.  standard  heavy  pack.. 
Na  10.  fancy  heavy  pack... 

apple  sauce 

No.  2  Fancy~~ . — • — ““•••• 

No.  10  . . . 

No.  2  Std . . 

No.  10  - - - 

apricots 

No.  2%.  Fancy - - 

No.  2%.  Choice..^..— ~ 
No.  2%.  Std . . 


grapefruit 

8  oa.  . . . 

No.  2  . . 

No.  6  - - 


2.90 

3.20 


.60 

3.26 

.66 


.70 


.77%  .87% 


GRAPEFRUIT  JUICE 
8  ox.  . — — 

No!  800  T..!"! - - 

No.  2 . . . 

No.  6  - 

PEARS 

Keifer,  Std.,  No.  2%.... 
No.  10 


Choice.  No.  2%.~. . . 

No.  10  - - - 

Bartleft,  Fancy^  No.  2%.....~...~ 
Choice,  No.  2%..........~....-....~ 

Std.,  No.  2% - 

No.  10.  Water - 

No.  10,  Syrup . . — 

No.  10  Pie.  S.  P - 

PEACHES 

Fey.,  Y.  C..  No.  2% - 

Choice,  No.  2% . . . . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 
Seconds.  Yel.,  No.  8................».. 

Pies,  unpeeled.  No.  8 . . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . . 

No.  2%  . . 

Sliced,  Standard,  No.  10......_.. 

Shredded,  Syrup,  No.  10........ 

Crushed,  Ex.  Std.,  No.  10..„....„ 

PINEAPPLE  JUICE 

Buffet  . . . 

No.  211  . . . 

No!  2%"!!!!!!Z!!!!!!!!!!Z!!!!!!!!!!!!!!!!!! 

46  oz . . 

Nn  in 


1.10 

1.16 

3.30 

3.60 

.44 

.46 

.64 

.66 

.63 

.66 

.77% 

.80 

2.32%  2.40 

1.86 

1.86 

1.86 

1.90 

1.70 


Wast  Coast 
L^  High 


CANNED  FRUITS— CantiBaad 


Solid  Pack 
.90  1.06 

1.26  1.37% 


8.76  4.26 


3.60  3.60 


.42% 

.47% 

With 

.60 

puree 

.65 

.67% 

.70 

.67% 

.76 

.90 

1.00 

.82% 

.87% 

3.00 

3.26 

2.76 

2.86 

.40 

.60 

2.76 

3.26 

3.26 

3.60 

2.86 

3.00 

.46 

.60 

.60 

.60 

.70 

.76 

.66 

.76 

3.00 

3.26 

2.70 

3.16 

.80 


2.00  2.26 


1.90 

1.76 

1.66 

4.00 

6.00 

3.60 


1.70  1.80 

1.66  1.66 

1.46  1.60 

1.10  1.20 

6!26  !!!!!!! 

1.70  _ 

2.00  . 

1.46  1.60 

1.86  _ 

.......  6.86 


.60  _ 

.82%  - 

1.20  _ 

1.66  _ 

2.76  _ 

K  KA 


Eastern 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10 . . 

BLACKBERRIES 

Std.,  No.  2.... . . 

No.  8  _ 

No.  10,  water............ 

No.  2,  Preserved....... 

No.  2,  Syrup _ ....... 

BLUEBERRIES 

No.  2  _ _ _ 

No.  10  _ 


...  1.66  1.86 

».  6.60  7.00 


CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  S]rrup,  No.  2... 
Ex.  Std.,  Preserved,  No.  2.. 


R.  A..  Fey.,  No.  2%.. 

Choice,  No.  2% . 

Std.,  No.  2% . 


GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


RASPBERRIES 
Black,  Water,  No. 


Red,  Water,  No.  2.. 


Red,  Syrup,  No.  2.. 
STRAWBERRIES 


Ex.  Pres.,  No.  1 . 

No.  2  . . . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10.. 


Canned  Fish 


HERRING  ROE 

.  1.60 

1.60 

2.00 

1.86 

.  1.66 

1.76 

1.70 

.  2.00 

2.00 

1.60 

1.66 

LOBSTER 

Flats,  1  lb...„ . . 

.  6.60 

6.60 

%  lb . . . 

. .  3.26 

3.26 

•  MM*. 

...MM 

%  lb . 

.  1.96 

1.96 

1.10 

1.26 

3.60 

3.60 

OYSTERS 

. 96 

1.00 

.  1.10 

1.10 

8  oz . 

.  1.90 

2.00 

.62% 

.66 

10  oz . 

.  2.20 

2.20 

SALMON 

Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink.  Tall.  No.  1 . 

Flat,  No.  % . . . 

Sockeye  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall.  No.  1 . 

Medium,  Red,  Tall . 


SHRIMP 

No.  1,  Small .  1.36 

No.  1,  Medium . 1.40 

No.  1,  Large .  1.60 

SARDINES  (Domestic),  Per  Case 

%  Oil,  Key . 3.60 

%  Oil,  Keyless . 3.00 

%  Oil,  Tomato,  Carton . 

Vi  Oil,  Carton .  3.80 

%  Mustard,  Keyless .  2.60 

Calif.  Oval  No.  1,  24's . 

Calif.  Oval  No.  1,  48’s . 

TUNA  FISH.  Per  Case 


Fey.,  Yel.,  Is,  24’s. 
Fey.,  Yel.,  Is,  48’s. 

%s  ...._ . 

V4S  . 

Light  Meat,  Is . 

%s  . 


3.90 

2.80 


WwtOOMt 
Low  High 


2.60  2.66 
8.76  9.00 


1.60 

6.76 


1.36 

1.36 

1.40 

L46 

6.76 

6.76 

7.00 

. 

. 

8.16 

8.26 

. 

2.90 

8.10 

. 

2.70 

• 

1.70 

. - 

— 

8.00 

1.46 

1.60 

2.16 

7.26 

7.60 

7.26 

7.60 

_ 

9.00 

-•irrii 

2.16 

7.26 

7.60 

. 

9.00 

1.76 

1.60 

1.60 

trtttrt 

2.66 

2.66 

9.00 


2.46 

1.70 

2.00 


1.20 

2!66 

1.70 

1.16 

1.90 


1.60  1.70 

8.26  8.80 


.  6.70 

11.00  11.46 


6.00 

4.00 


6.30 

4.16 


10.26  10.66 

6.60  6.86 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  60  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS — State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want — write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery. 

FOR  SALE — Complete  line  for  canning  whole  grain  corn; 
bargain  if  purchased  before  we  start  dismantling  factory. 
Following  equipment  in  line:  Corn  Dump,  Conveyor,  Huskers, 
Cutters,  Cleaners,  Rod  Washer,  Ayars  Filler,  Cooling  Tank  and 
overhead  trolley.  Wm.  T.  Howeth,  Lewes,  Del. 


FOR  SALE — Used,  1  No.  11  Devine  Vacuum  Shelf  Dryer,  17 
shelves,  40"x43",  with  belt  driven  Vacuum  Pump  and  Condenser, 
complete  with  gauges.  Good  working  condition.  Can  be 
demonstrated.  Information  upon  request.  Eastern  Michigan 
Warehouse  Co.,  Port  Huron,  Mich. 


WANTED — Superintendent  by  large  Eastern  Canner  of 
tomato  products,  jellies,  etc.  Must  be  experienced  and  able  to 
take  charge  of  plant.  Reply  stating  age,  experience,  etc. 
Address  Box  B-2251  c/o  The  Canning  Trade. 


WANTED — Competent  man  fully  versed  processing  Baked 
Beans,  Pork  and  Beans,  Red  Kidney,  Dry  Lima,  Hominy,  Brown 
Broad,  etc.  Give  full  particulars  experience  and  training. 
Address  Box  B-2260  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  year  round  operated  plant.  Experi¬ 
enced  on  vacuum  packing.  Location  not  essential.  Good 
references.  Address  Box  B-2245  c/o  The  Canning  Trade. 


POSITION  WANTED — By  machinist,  26  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


FOR  SALE — One  new,  latest  model,  largest  size  Townsend 
Bean  Cutter.  Has  never  been  uncrated.  Bargain.  Address 
Box  A-2262  c/o  The  Canning  Trade. 


FOR  SALE — Lot  of  Canning  Equipment,  including  Huntley 
Cherry  Fitter,  Robins  Steamer,  Robins  Vegetable  Pulper,  Robins 
Retorts  and  Crane,  RoBins  Sorting  Table,  Vertical  Boiler, 
Copper  Kettles,  etc.  Cheap  to  quick  buyer.  The  Miners’  and 
Laborers’  Building  &  Loan  Association  of  Mt.  Carmel,  Mt. 
Carmel,  Pa. 


_ WANTED  — MACHINERY _ 

WANTED — Used  Huntley  12'  to  16'  Blancher;  Large  Clipper 
Cleaner;  Sheboygan  Washer.  The  Johannes  Pure  Food  Co.,  Inc., 
Port  Washington,  Wis. 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  Plant.  Practically  new,  up  to  date 
canning  factory  with  40  acres  of  land  for  sale  at  bargain  price. 
Located  in  rich  agricultural  section  of  Virginia.  For  particulars 
address:  I.  N.  Dovel,  Luray,  Va. 


MISCELLANEOUS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2261  c/o  The  Canning  Trade. 


HELP  WANTED 


WANTED — Food  Chemist  for  year-round  position  with  large 
Eastern  canner.  State  experience  and  salary  expected.  Address 
Box-B  2260  c/o  The  Canning  Trade. 


POSITION  WANTED — By  man  thoroughly  experienced  in 
brokers-wholesale  and  direct  retail  sales  contacts,  all  canned 
foods,  highest  references.  Location  immaterial.  Salary  or  com¬ 
mission  and  drawing  account.  Address  Box  B-2258  c/o  The 
Canning  Trade. 


SAFE  INSECTICIDES 

fox 

Controlling  Crop  Pests 

AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


CUT  YOUR  OVERHEAD 


Lengthen  your  packing  leason  and  cut  your  overhead  with  Seneca  Goiden 
corn.  Wo  bred  this  new  eariy  hybrid  to  be  equai  to  or  better  than 
Goiden  Cross  in  quaiity  with  an  ear  neariy  as  iarge  and  ten  days  eariier. 
Write  for  (Canners  Speciais)  a  descriptive  seed  eircuiar  for  the  canning 


I  FAHIIfSI 

m  BOX  C.  HALL.  N.  Y. 


gCOTT  yiNED 


SCOTT  IMPROVED  VINERS^YINER  FEEDERS 

feaatfers  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  COLUMBUS, □ 
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A  pulper  that  can  be  INSTANTLY 
ADJUSTED  to  obtain  pomace  of  the  exact  degree  of 
dryness  desired  .  .  .  that  permits  such  adjustments  as 
often  as  required  ...  at  any  time  .  .  .  without  stop¬ 
ping  the  machine  or  interfering  with  production.  If 
you  are  interested  write  Box  A-2263,  The  Canning 
Trade,  20  South  Gay  St.,  Baltimore,  Md. 

cud^uAtct&^ 

TO  OBTAIN  MAXIMUM  YIELD  FROM 
RAW  STOCK  FOR  A  PRODUCT  OF 
MAXIMUM  QUALITY 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


SYMPATHETIC 

Woman :  My  poor  fellow,  I  expect  you’re  not  wholly 
to  blame.  You  are  here,  no  doubt,  to  a  great  extent 
through  poverty. 

Jail-Bird :  Poverty !  I  like  that.  Why,  I  was  simply 
coining  money! 

Photographer:  Watch  and  see  the  dicky  bird. 

Child:  Just  pay  attention  to  your  exposure  so  that 
you  don’t  ruin  the  plate. 

WHERE  THERE’S  LIFE  THERE’S  HOPE— 

“This  would  happen  just  when  I’m  on  my  way  down¬ 
town  to  get  something  for  my  hope  chest !” 

“And  what  were  you  going  to  get  for  it,  dearie?” 

“Anything,  toots;  anything  the  dealer  would  have 
offered  me.” 

In  the  old  days  you  would  have  a  party  and  talk 
about  it  for  a  week.  Now  you  have  a  party  and  are 
talked  about  for  a  month. 

NIGHTMARE 

Fat  Girl :  You  know,  I  am  so  crazy  about  dancing  I 
can  dance  in  my  sleep! 

Bedraggled  Partner :  Are  you  telling  me ! 

CRITIQUE 

A  play  had  been  presented  for  the  benefit  of  the  in¬ 
mates  at  the  country  home  for  the  Feeble  Minded  and 
this  was  heard  as  the  audience  was  filing  out : 

“How  did  you  like  the  play,  Napoleon?” 

“Nothing  to  rave  over.” 

“I’ll  bet  you  wouldn’t  kiss  me  if  my  mother  were 
here.” 

“Gad!  Is  she  that  beautiful?” 


MYSTERIOUS 
“I’m  writing  a  mystery  novel.” 

“Who’s  going  to  publish  it?” 

“That’s  the  mystery.” 

“How  did  your  tulip  bulbs  come  up  this  spring?” 
“With  the  assistance  of  the  Neighbor’s  Airedale.” 

“In  the  game  it’s  grit.” 

“In  spinach  it’s  terible.” 

“Why  use  such  a  high  crib  for  your  baby?” 

“So  we  can  hear  him  when  he  falls  out.” 

“I  know  a  man  who  looks  so  much  like  you  that  one 
could  hardly  tell  you  apart.” 

“You  haven’t  paid  him  that  five  pounds  I  lent  you 
three  months  ago,  have  you?” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  ior  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Rydor  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

&ott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  iC.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
lames  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  ^tilers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robitis  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug.  Held,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BUHNERS,  OIL  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 
CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS.  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cinciimati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
^elps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemiced  Co.,  Cambridge,  Mass. 

CAN  TESTma  BCACBINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  HI. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Mtimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  Sea  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  IH. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,»Md. 

Catsup  Machinery.  For  the  preparatory  work; 

see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 
CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbtug,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Coils,  Copper.  See  Copper  Colls. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  AgitaOng. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continnous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  lor  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  MorrM,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  U. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  III. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis- 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps.  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  HL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Pood  Machinery  Corporation,  Hoopeston,  HL 
Hansen  Cang.  Mchy.  Corp.,  Cedaxburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Butlmore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FalM,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FERTILIZER. 

American  Cyanamid  Co.,  New  York  City. 

FIBRE  CONTAINERS  for  Food  (not  hermetleally 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mdiy. 
FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  bic.,  Baltimore,  Md. 

FINISHING  MACHINES.  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coloration,  Hoopeston,  HL 

F.  H.  Langsenkamp  Co.,  Indianapolis,  In^ 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HL 
Hansen  Cang.  Mchy.  Coip..  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  HL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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WHERE  TO  BUY  — Continued 


HYDRAUUC  CONVEYING  EQUIPMENT. 

Berlln-Chapman  Co.,  Berlin,  WU. 

Scott  Viner  Co.,  Columbus,  Ohio. 

msEcnciDEs. 

Agicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  HooMston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapohs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoo^ston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

BerUn-(^apman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Cdrp.,  Cedarburg, 

F.  H.  Langsenkamp  Co.,  Indianapohs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Foo^  Machinery  Corroration,  HooTOSton,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore.  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berhn-Chapman  Co.,  BerUn,  Wis 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 

OYSTER  CANNERS'  MACHINERY. 
BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  YHs. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE.  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapohs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  VaUey  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  HI. 
Washbum-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Ii^lford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IIL 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Conllnaons. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mdiy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

Hansen  Cang.  Mdty.  Corn.,  Cedarbtixg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Ab,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Con.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines.  Bottles.  See  Bottlers'  Mdiy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cnnn 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Wooditiff  &  Sons,  Milford,  Coim. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  IIL 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machtnen, 
Belt  Drives,  Etc.). 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Ceu. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  Unsect  control). 

Agidde  Laboratories,  Milwaukee,  Wis. 

STENCILS,  MarUng  Pols  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIBREBS  FOR  KETTLES. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston.  ID 
Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STRING  BEAN  MACmNERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoo^ston,  lU. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS.  MetaL 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined.  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TIN  PLATE. 

WheeUng  Steel  Corp.,  WheeUng,  W.  Va. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Caimers  Association,  IndianapoUs,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Coim. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  and  Brass  Works,  Hamilton,  Ohio. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit.  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 


PJLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

RAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

BALTIMORE  MD.  _ 
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CLARKSBURG, WVA. 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 

also  For  Cut  String  Beans 

Built  in  two  sizes- -Seven  Pocket  and  Five  Pocket 
%  For  filling  Whole  Tomatoes, 


#  Measures  each  can  full  alike  with¬ 
out  crushing. 

0  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

0  Can  adjust  to  any  weight  desired. 
Prices  on  request. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


years*heisaparto£yourindustry  as  wellasours.  if  The  "NATIONAL" 
salesman  will  give  you  a  report  on  crop  prospects,  acreage  and  general 
farm  and  market  conditions.  He  will  prove  a  sound  advisor  on  plant 


^ou^T/tieHcf 


OOK  to  him  for  Packers’  Cans  and  every 


ounce  of  Service  that  will  help  you  to  success! 


'At  He  has  moved  about  the  trade  for  many 


operations,  cannery  equipment  and  all-round  efficiency. 


The  "NATIONAL"  Salesman! 

ifou  ALL  of  "NATIONAL"  Se^iA/ice 


NATIONAL  CAN  CORPORATION 


SUBSIDIARY  OF  MCKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  .  NEW  YORK  CITY 

Sales  Oifices  and  Plants  a  NEIV  YORK  CITY  •  BALTIMORE  •  MASPETH.  N.  Y.  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON,  OHIO 


